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How many times have you been in a strange city, felt
the need for some relaxation at a local health club,
and been turned away because you weren't a member?

The Club Bath Chain can solve that problem for you!
Your membership in a Club Bath guarantees your
entrance to any of the more than 40 Club Bath facilities
throughout the United States and Canada.

THE

Our clubs may vary from city to city, but we can provide
you with the intimacy of a smalil club or the excitement
of a large one, the game fun of pool tables or the
_athletic benefits of swimming pools, saunas and jacuzzis.
As the largest bath chain in the world, chances are that
no matter where you travel, have we got a club for you!

BC),,
CLUB BATH

CLUB ATLANTA
Geo. (404) 881-6675
CLUB BALTIMORE
_Md. (301) 837.6529

CLUS BOSTON
Mass. (617) 426-1451

CLUB BUFFALO
N.Y. (716) 8356711

CLUB CAMDEN
N.J. (609) 964-3861

CLUB CHICAGO

1, (312} 337.0080
CLUB CLEVELAND
Ohio (216) 9612727

CLUB CLEVELAND Il
Ohio (216) 241.9509
CLUB COLUMBUS
Ohio (614) 262.2474

CLUB DALLAS |

Texas (214} 821-1990

CLUB DETROIT

Mich. {313) B75-5536
cLuB HAMMOND

Indiana (219 931-2092
CLuUB I#_ﬁRTFDRﬂ

Conn. (203) 289-8218

CLUB HOUSTON

Texas (713) 659-4998

CLUB INDIANAPOLIS
Ind. (317) 635-5796
CLUB JACKSONVILLE
Fta. (904) 398-7451
CLUB KANSAS CITY
Missouri (B16) 561-4664
cLuUB MiAMI
Fla. (305} 448-2214
CLUB MILWAUKEE
Wisc. (414) 276-0246
CLUB NEW ORLEANS
La {504} 581-2402
CLUB NEW YORK
N.Y.(212) 673-3283

CLUB NEWARK
N.J. (201) 484-4848
CLUB PHILADELPHIA
Pa. (215) 735-9568
CLUB PHOENIX
Arizona (602) 271-9011
CLUB PITTSBURGH
Pa. (412) 566.1222
CLUB ST. LOUIS
Ma. (314) 367-3163
CLUB TAMPA
Florida (813) 223-5181
CLUB TOLEDO
Ohio (419) 246-3391

CLUB WASHINGTON, D.C.
D.C. (202) 488-7317
CLUB LONDON
Ontario (519) 438-2626
CLUB OTTAWA
Ontario (613) 722-8978
CLUB TORONTO
Ontario (416) 366-2858

NEW CLUBS
CLUB ATLANTICCITY
N.J. (609) 344-1922
CLUB AUSTIN
Texas (512) 476-7986

CLUB CINCINNATI
Ohio (513) to be announced
CLUB LOS ANGELES
Ca. (213) 663-5858
CLUB PROVIDENCE
R.I. (401) 274-0298
CLUB ROCHESTER
N.Y. (716) 325-9754
CLUB SAN FRANCISCO
Ca. (415) 392-3682

MOTEL ACCOMMODATIONS
CLUB KEY WEST
Fia (305) 296-6654
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The World's 3 Greatest Gay Magazines!
g o % QQ MAGAZINE For cay Guys

QQ MAGAZINE is the flagship of our company. Now in its tenth year it has never
missed a publication date—and is read by more than 95,000 gay guys the world over.
It is a quality publication that is imitated by others but never duplicated. Every issue is
packed with more than 20 comprehensive articles on all subjects of interest to gay
guys— particularly matters pertaining to our sex. And there are the greatest photos
found anywhere—of rugged men in single and dual poses (nude, of course!), plus a
regular feature on professional musclemen and the contests they participate in (we
tell you where to find the b-i-g guys!), plus a really heavy 16-page bonus section of
hundreds of Personal Ads . . . free placement for subscribers—and free for those who
respond (we do not charge for forwarding letters, as all others do! ). Full magazine size
printed on heavy enameled stock with color front and back covers and hot
centerspread. Published bi-monthly. Magazines are sent in plainly-marked,
extra-heavy manila envelopes that are carefully sealed to insure privacy. Sorry, cannot
be sold to minors. One-year subscription (6 bi-monthly issues): $15.00 in the U.S.A.;
$21.00 in Canada and Mexico; $25.00 all other countries.

The Male Pictorial BODY £

BODY is a handsome pictorial dedicated to male beauty. Only in BODY will you find
the ideal male—more than 50 beautiful models in every issue ranging in type from
heavily muscled to rugged to lithe swimmer to sensitive young men. What every model
has in common is a big phallus, firm buttocks, and beautiful face. Over 75 photos in
every magazine—mostly full-page. Single, dual, and group poses. Plus a big 16-page
bonus section of hundreds of Personal Ads! It's the only magazine of its kind that
comes out on a regular basis. Full magazine size printed on heavy enameled stock,
with color front and back covers and b-i-g cenlerspread. Published bi-monthly.
Magazines are sent in plainly-marked, extra-heavy manila envelopes (so costly only
Wall Street firms use them) which are carefully sealed to insure privacy. Sorry, cannot
be sold to minors. One-year subscription (6 bi-monthly issues); $15.00 in the U.S.A.;
$21.00 in Mexico and Canada; $25.00 all other countries.
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issue you will find about 20 detailed articles on all the places you've ever wanted to
visit. We show you what it's like and where to do it. Complete listings too—names,
addresses, and descriptive comments. Guaranteed accurate (we check listings as late
as 2 weeks prior to publication). Photos of bars, baths, streets, beaches, and even
maps to show you what you've been missing—and what to look for when you get there.
As exciting for armchair travelers as guys planning their trips. Plus a monthly photo
feature and picture gallery of international studs—to forever end the argument of
where the b-i-g ones are. World news and dining tips too. And a gay comic strip. Plus a
big 16-page bonus section of hundreds of Personal Ads! Printed on heavy enameled
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Salud!

Wonderful Wines
Of South America

By Jon Lorrimer

If you've ever dined in a
country tavern in France, Spain,
Switzerland, Portugal or Ger-
many during the winepressing
season, undoubtedly you have
heard some American country-
man ecstasize about the just-
pressed wine served from big
pitchers instead of bottles.
““How fresh and clean it tastes!"’
Another will enthuse: “‘It has
such a wonderful fresh-fruit
taste.'” Others will agree, and
then lament: ‘“What a pity all
this freshness can’t be bottled
and corked. This is how wine
should always taste.’’

There are just a few wines
that, when decanted at Ameri-
can tables, recall those late-
summer days of the winepress-
ing. Some of the wine from the
Beaujolais region of France
does. In general the German
wines of the Mosel Valley still
smack of the harvest. Spain
thinks ‘money’' and opts for
sherry. Portugal, with natural
(and sometimes artificial) car-
bonation, has some white and
pink wines with an always-sure
bite. But with the exception of
one or two noble reds Swiss
wines just don’t travel well.
Flinty and flat.

How the picture changes in
South America! Drunk fresh,
bottled fresh, decanted fresh

. . such wonderful wines! Gay
guys who make the Carnaval do
Rio will know at once what we
mean. The wines of South
America, in general, don’'t need
the vintage year superimposed
on the label. All years are good

. . most wines taste vernally
fresh . . . rarely does one find a
tasteless wine—if it decants flat
it is usually due to mechanical or
human error.

This consistency of freshness
is paradoxical because much of
the wine-grapes are grown in
areas that Mother Nature seems
to have put the hex on. Scorched
deserts, towering Andean moun-
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tain ranges, excessive heat and
bitter cold. With all this ‘‘grab
'em where you find 'em’’ grape
harvesting it is no wonder that
South American wines are less
plentiful on American markets
than those from Europe. Next
time you stop in at your favorite
liquor store, ask to see the
selection of South American
wines. You'll probably find that
they come from no more than
four countries of that continent:
Argentina, Chile, Brazil and
Peru.

ARGENTINE WINES

With regard to our comment
on how the South Americans
have the knack of bottling in
freshness, try for an Argentine
wine. It will be the most sophis-
ticated—but with none of that
‘vintage year’ business. In gen-
eral, Argentine (and all other
South American) wines are sold
simply as red and white table
wines. Nothing really fancy . . .
everything really good.

They are bottled in liter (33.8
ounces) bottles of traditional
shape, such as Burgundy or
Bordeaux bottles. In the prov-
ince of San Juan—in a quite
torrid zone—the grapes are ex-
cellent for producing fine des-
sert wines . .. very large and
sweet grapes. The Argentine red
wines are the most popular; the
white wines have a surprising
sherry-like taste. So if you're
one of those ‘“‘I'll just have a
little white wine, please'’ drink-
ers, you may think the host who
serves you Argentine white has
pulled a switch on you.

Of the many fine Argentine
white wines will be the gran
reserva Ora del Rhin and Fur-
lotti. These are Riesling-type
wines but with a little more
bite than their German cousins.
Also ask for reputable brand
names in Argentina's red Bor-

gona (Burgundy), Cabernet and
Chablis—bearing the labels:
Caballero de la Cepa, Bianchi,
San Felipe and Suter.

Although Argentina produces
excellent Champagne, using
both the old-style Charmat pro-
cess (fermentation in tanks) and
the methode champenoise (fer-
mentation in the bottle), you
may have to shop around for it,
but it'll be worth it. You'll find
that your wallet will allow for
more South American Cham-
pagne than European. Good
brands: Crillon, Duc de Saint
Remy and Monitor.

CHILEAN WINES

By contrast with other South
American countries, Chile is
now producing so_.much wine it
is not only being exported in
cases of bottles to the United
States and most of Europe, but
in bulk to Switzerland. There are
three principal label designa-
tions of Chilean wines: Gran
Vina para Banquetes (fantas-
tico!), Gran Vino (great, if not
fantastico), and Reservado (com-
monly seen on tables in Chile

. . an excellent wine that needs
no apology, even if it's not fan-
tastico).

It may be that the volcanic-ash
still found in Chilean sail is res-
ponsible for the unusual taste of
all Chilean wines. They are
heartier—even the whites. The
most popular types are Caber-
net, Borgona, Pommard, Pinot,
Riesling (Chilean Riesling is
already familiar to many Ameri-
cans—inexpensive and deli-
cious), Chablis and Sauterne.
You'll find these under the
brand names: Concha y Toro,
San Pedro, Canepa and Santa
Teresa.

Other excellent Chilean wines
are a Pinot Noir bearing the
brand name Tocornal; and a
superb Sauvignon labeled Vina
Undurraga. Those who like a
rich, red, fresh-fruity wine with
that bottled in ‘at the winery’
fresh taste, will find the Caber-
net labeled Concha y Toro
unsurpassed by any European
brand. Chile has the most, and
greatest variety of wines be-
cause it has the greatest varie-
ties of grapes—grown in a most
varied climate. Since Chile is
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2650 miles long, although at its
narrowest point it’s only 56
miles across, this accounts for
the many varieties of grapes.
Lots of growing space.

PERU

Although Pisco Punch has
become a kind of tipsier San'
Gria, as served at gay American
brunches and Sunday get-
togethers, the brandy used is
rarely Peruvian pisco. If it is,
you'll know it at once without
glancing at the bottle label.
You'll feel rightaway more
youthful, and lighter by several
pounds. You simply float away,
as if on a cocaine trip.

Pisco is the Peruvian Indian
name for ‘bird’—so the connota-
tion is apt. This brandy is dis-
tilled from wines produced only
from Muscat grapes, and is
unlike any other brandy made.

Pisco has a highly aromatic
flavor, and a free Pisco Sour is
tendered each incoming guest at
the Lima Sheraton. If you'd like
to make it for your friends (and
surprise the hell out of them),
here's the recipe—per cocktail.
Measure exactly 1%2 ounces of
pisco; '2 ounce of freshly-
squeezed lemon juice; 1 table-
spoonful sugar; 1 tablespoonful
egg white. Shake vigorously
over ice and serve in an iced
cocktail glass. Ahh-h-h!

Note: be sure to check the
label to see if the pisco you're
buying is from Peru. There is a
Chilean pisco—and it's by no
means the same.

THE WINE OF BRAZIL

Although 60 million gallons of
wine are produced each year in
Brazil, you'll be uniquely lucky
to find a single bottle of it in your
locality. The reason is, that
these 60 million gallons are
almost devoured by the wine-
thirsty Brazilians. It's to them
what blood is to Dracula.

If you'll do a geographic deja
vu—recalling that Brazil is the
fifth largest country in the world
.. . even larger than the conti-
nental United States, and that it
has more than 4605 miles of
possible grape-growing space
along the Atlantic Ocean, it
seems incredible that with all
the wine it’s possiile to produce
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there, so little is exported.

Frankly, we believe that most
of it is consumed during the
Carnaval in Rio de Janeiro. The
‘fluffed’ fresh taste of Brazilian
‘young' wine has drawn many a
gay guy back, year after year.
Brazilian wine is a now wine,
and if you do find a bottle at your
liquor store, don’t keep it in your
wine-cellar. Drink it once. It’s
not made for tomorrow, and a
longer acquaintance with the
cork ‘heavies’ the wine and
changes its Carnaval character.

You might keep your eye
peeled for these brand labels:
Precioso, Grandpierre, Chateau
and Duvalier. All good, but take
‘emn young. And if you're in Rio
for Carnaval, make a note on
your shopping list to bring back
a few bottles.

Make your gay get-togethers
more intriguing with the intrig-
uing wines of South America.
They're so young and rarin’ to
go they give any party a greater
lift than it might have otherwise.
They're airborne.

Salud!

Gay Indonesia
By Ralph W. Davis

BALI

Nehru called Bali *‘The Morn-
ing of the World,"’ and although
he exaggerated a little it is still
shamelessly beautiful. Situated
at the tip of Java in Indonesia,
the island of Bali is an emerald-
green jungle with numerous
temples, terraced rice fields,
streams and rivers (rushing
down mountains) in the interior,
encircled by its shores of coral-
reefed beaches and coconut-
palm trees. In the distance,
towering mightily above it all
from a smoky and cloudy summit
is Gunung Agung, a sometimes
angry and destructive volcano.

This Indonesian paradise,
popular with wealthy Americans
and Europeans, is probably the
best reason for coming to the
Orient. Although good accom-

modations are expensive, and
services can be sometimes un-
reasonably costly, there is so
much beauty here that one can
easily forget the expense and
indulge in the ‘‘good’’ life. This
is made possible by the gentle
and gracious Balinese who take
the corruption and greed of their
government. To enjoy Bali best,
one should stay in Sanur where
most of the luxury hotels, such
as the Bali Hyatt, Intercontin-
ental and Sanur Beach, are.
Although there is an acceptable
hotel, called the Bali, in the dull
city of Denpasar for about $20
per day (with breakfast, service
and tax), | would strongly recom-
mend Sanur for sheer luxury and
beauty. The hotels cost about
$30 a day, and everything extra,
forcing prices up outrage-
ously to about $60 or $70 per
day. Yet it all seems worth it.

Gay life isn't obvious here,
unfortunately. Nonetheless gay
sex is legal, so it isn’t uncom-
mon. You'll soon realize how
common. These exotic and sun-
tanned men and boys are every-
where, ready to make any type
of arrangement for money, a
watch, or clothes. Bargaining is
necessary for buying a boy, or
buying a shirt. But in Asia that's
the way of life, and after a few
days it's taken for granted by the
Westerner.

Because there aren't any all-
gay places, making contact
should be done wherever you are

. whenever the ‘‘right"’ op-
portunity occurs. This won't be
as difficult as some may think.
Luxury hotels are heavily staffed
with boys and men who will
graciously meet your every
need. The wisest course is to
select a guide, a waiter or boat
attendant to your liking, and
charm him with your special
attention. The rest will be rou-
tine. One Australian had the
right idea. He stretched himself
out alongside the pool and
showed off a huge erection
under his tight trunks and
waited for the right contact. Of
course he was successful, and he
had many handsome Europeans
and Asians hurrying toward him
for conversation. Since he was
young, handsome and nicely
built, he had his pick. If you
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sex. A handy douche between
sexy numbers (but be sure to
bring tissues for patting dry)!

Nearer the Mediterranean,
however—particularly in smaller
towns—the sanitation is, to say
the least, primitive. Often that
picturesque little Greek taverna
or lItalian ristorante (even some
in Naples!) may have a doorless
one-hole privy. Sometimes these
privies are so reeky-filthy they'd
even turn off scat guys who
consider a high-flying turd a way
of life. So you get what you pay
for: going first-class means
cleaner johns (not always sexy—
many have women attendants).
Forget ‘picturesque’ and hold it
in until you can get back to your
hotel.

THE RISE OF JOHN SEX

Although Europeans have al-
ways like the fast turn-on/turn-
over of john sex—it's as natural
to them as breathing—there are
in the United States many gay
guys who can turn-on to almost
every other kind of sex style, yet
who find john sex somehow de-
meaning. This is a pity, because
they are missing such golden
opportunities—both for plentiful
sex, and the chance to meet
someone who might turn out to
be Mr. Wonderful—a new and
lasting friend.

If john sex were to be consid-
ered as just another expression
of the total gay scene—as a
different approach, with nothing
wrong about it—we would all be
the better and more sex-tech-
nically fluent, because john sex
is an exercise in doing lots with
little . . . in cramming an abun-
dance of sexual pleasure into an
economy of time. All those
many, fascinating personali-
ties—each so different. Yet the
snobbish/squeamish will always
be with us. There are many
reasons for the rise and, particu-
larly, the practicality of john sex.
Here are some:

e The supersexed. With gay-
ness well out of the closet; with
straight dissimulation unneces-
sary as the gay lifestyle becomes
better understood; and with gay
access so much freer, those who
think of scoring with the next
trick before orgassing the one at
hand, are finding the indoor
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meatrack of boom-boom john sex
an exciting way of life.

Such supersexed men are
impatient: no longer content to
do the slow-cruise bit of the gay
bar. Not in this speeded-up gay
world. The idea of wasting time
in ‘finessing’ a possible trick in a
gay bar, when they could have
polished off a dozen john num-
bers, is frustratingly unthink-
able. Thus the johns are not only
a haven for john-sexers of long
standing and preference, but for
business executives; those in the
arts; and sophisticated others in
urban life. To them, every
moment spent in a john is an
exciting happening.

Athletic Model Guild

* Those whose lives are pat-
tern-set. There are some men
whose lives are complicated—
inextricably so—who find in
johns a sexual input they need to
color established life-patterns,
without having them upset. A
quick trick or two can be enjoyed
like a couple of cocktails . ..
then home on the 5:15 for an
evening of suburban ‘usual-
ness'. But there is an often
beautiful side to john sex for
such men. In the space of a few
moments someone very special
may enter their lives. A sudden
warmth and tenderness en-
velops both, and this can lead to
a lifetime of affection—if not
togetherness. There can always
be that occasional rendezvous.
Then too, there may be the real
heartbreak of never being able
to see each other again. Some-
thing wonderful may have hap-
pened. An approach, a fulfilling

response .= . but it's for the
memory book.

e The shy guy. In cruising a
gay bar, shy guys often find the
first hello to an engaging some-
one is the most painful moment.
It can be the most difficult
hurdle of a sex encounter. But
with johns so open, and sex so
‘unzipped’, shyness usually van-
ishes. It’s the reason why every-
one else is there, so why not gig
it?

Without uptightness, and with
everything out in the open, why
delay? Join the action. Direct-
ness always banishes shyness—
it lets the sunshine in! Anyone
who's still shy in such an indoor
meatrack has a hangup that sex
certainly won't cure. To borrow
a martial-arts expression: indoor
meatrack sex is a ‘‘full-contact
marathon.’" It's played full-out/
all-out and the cruising aspect is
obviated because there’'s no
need for it. Fang 'n claw.

In one-to-one sex in a smaller/
quiet john there is a certain
cruising ritual—no words need
be spoken, however. First, the
standing side-by-side at the
urinals; then each looking ad-
miringly at the induced erection
of the other; the crossover ‘feel’;
and the act itself. Or the Morse
code of cubicle sex: tap once
with the foot (wait for a one-tap
response); tap twice (wait for a
two-tap response); then the foot
slide-over to touch; and the get-
down-and-feel-under, or slide-
under, or the ‘“Come onna my
house’’ neighborly ‘visit’. Or a
scribbled note may be passed
under the partition. If the invita-
tion brings no response . . . SO
the hell with it. Glory-hole sex is
also “‘full-contact”” from the
start. How else? Peek through/
shove it through/suck and be
sucked.

THE OLD JOHNS

The once-busy johns of train
stations have gone the way of
the trains, except in suburban/
commuter-line stations (and still
vigorously alive in Europe)
which may have busy-but-
functional johns—strictly for re-
lief.

Sometimes the key must be
obtained from the station master
(a hex on sex).
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And in those johns where one
formerly might have had great
sex in cubicles it is not worth
attempting today. This is be-
cause gay—not then well-under-
stood by straights—Ileft them
unaware that sex was going on
practically under their noses!
But since TV and the other
media are now spelling-out the
‘why’ and ‘how it’s done’ of gay
guys and gay sex, straights are
so conscious of it they’'ve begun
to look for and report it, and so a
visit from the fuzz results.

They resent the boldness of
gay guys staking out a more-or-
less private preserve in a public
place. And if there should be
fresh graffiti appearing above
the urinals—directive graffiti
(suck messages/cock-size in-
formation/street addresses and
phone numbers/small maps)—
this often infuriates them to the
point where they want to see us
get our comeuppance. This is a
pity, because such graffiti has
always been refreshing; more-
over, a stranger in town would

not be a stranger long . . . he'd
soon be scoring!
THE NEW JOHNS
But graffiti, like the older

johns, has given way to a new
kind of gay information. This is
the more accurate and always-
on-top-of-the-gay-scene codified
information one finds in our
annual ‘‘Private Stock.'" The
scene is ever-changing, hence
the need for an annual update.
An advertisément in this issue
will tell you more, but the real
treasure of this mother lode of
gay information is in getting you
to ‘where it's at'—wherever you
may be on the face of the
globe—without mistake or mis-
hap. Because of the alpha-
betized coding of every possible
sex venue it is possible to
condense this information into a
guide small enough to carry in
one's vest pocket. Through this,
the visitor to a strange place will
be able to go at once to the scene
of gay action. For the devotee of
john sex/indoor meatracks, this
quickly points out specific and
general action spots.

With regard to johns, one will
note that they seem to have gone
in for culture: to wit—a college
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education. With the older johns
now obsolescent to obsolete, the
gay focus has shifted to johns in
colleges and universities; to
those in museums and perform-
ing-arts centers; and to the full-
out openness and ‘anything
goes’' of gay and straight porno
movie houses.

As ‘‘Private Stock'' indicates
in its clearly-codified way, where
there's a town with an institution
of higher learning, one will find
an action john on a particular
floor of a certain building—
usually the library, arts build-
ing, or in certain convocation
centers, such as the student-
union building. An interesting
sidelight of this is that the waves
of the ‘culture shock’ have been
felt by those who once looked at
john sex with disdain—as lowly
and demeaning. These spanking
new university johns have given
it status!

HOTEL JOHNS

Another unusual feature of
this gay guide is that it points
out not just specific/always-
action spots, but certain ‘pos-
sibles’ that are an extension of
printed data. Hotel johns are a
case in point.

The third-floor john of the
New York Hilton, for example, is
an always-action spot. Yet,
given one or two (or more)
national conventions taking
place in the hotel, the action
expands to the basement,
second- and fourth-floor johns. It
will thus come as a pleasant
shock to visit the lower Hilton
john during one of these conven-
tions and find that the meatrack
is practically spilling out the
door!

Straight visitors seem to take
this spill-out gay extroversion in
stride. Perhaps they're becom-
ing conditioned to the daring
deviltry of gay sex, via the chic/
slick magazines with a dual
accent on female and male
nudity (which, for all its long
success, has made such a publi-
cation as Playboy somewhat
quaint).

A straight conventioneer may
head for a Hilton urinal, and not
be especially disconcerted that
cock-filled mouths and sun-
flower-opened asses seem al-

most a part of the decor! One
might say it's not just avant-
garde, but derriere-garde . . .
certainly there are often der-
rieres in profusion!

Possibly more surprised are
really with-it gay guys who may
have been turning tricks by the
dozen at some nearby porno-
movie theater, and who stop by
either to relieve themselves or
check out ‘possible’ action, only
to find that there’s more of it at
the Hilton than at the Adonis or
Big Apple!

What it all points up, is that as
the times change, so do sex
venues and values. As we be-
come a freer, more full-out
society, sex opportunities and
places to enjoy them are prolifer-
ating and—thankfully—more
open.

If one sheds a tear of regret
for those johns of old—some
with their beautiful marble cubi-
cles and sculptured designs,
and/or cubicles of metal put to
the blow-torch for glory-hole
sex—one puts on a bright smile
for the new milieu. We are the
beneficiaries of a more ‘open-
throated’ sex (if you'll excuse
the pun) . . . so let's enjoy!

Gay Karachi
By Jerry Daniels

Karachi is an unexpectedly
attractive city. The roads are
good, the buildings are sleek,
and the night life is limited. As
an executive of an American
firm in Karachi said, ‘‘The most
exciting Saturday-night event is
going to the Inter-Continental
Hotel and having ice cream."
This doesn’t sound like much,
but then there isn’t much to say
about Karachi.

| was forced by necessity to
spend four days here. | didn’t
even have a drink during the
time, and there were moments
when | would have sold my soul
for just a sip of beer. The
government, to win the support
of the religious Muslims, had
banned alcohol and gambling
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after the March riots this year.
The only people able to drink
were fareigners like myself, but
the procedure to get a drink was
so complicated that only an alco-
holic would have had the
patience to unravel all the red
tape. Of course, all this may
have changed now. Just recently
there was a bloodless coup, and
in all probability the new mili-
tary government will permit
drinking again. This will un-
doubtedly please many Pakis-
tanis, for the only way to tolerate
this city is on a high.

Tourists who like pampered
comfort will find only one five-
star hotel in Karachi (although a
Hilton, Sheraton, Holiday Inn
and Hyatt House are expected to
open in the future), and that one
hotel is the Inter-Continental.
Physically the hotel is attractive,
but the service is poor and the
food is second-rate. The prices
for a room start at $50. In a
country where labor costs aver-
age about $35 a week, this is
outrageous. Furthermore, space
is scarce. | had to use influence
to secure the room and to extend
my check-out time to 6 p.m. on
my last day. To stay elsewhere,
though, is inadvisable. If the
best is so bad, | shudder to think
what the rest is like. Travel
agents predict that when the
American hotels open, competi-
tion will force down the prices
and improve service. Time will
tell. In the meantime, travelers
have little choice. (The second-
class hotels are in the $30 to $40
per night range and don't even
offer adequate air-conditioning
or a swimming pool. Since
Karachi can be hellishly hot, this
can make your stay quite uncom-
fortable.)

Nevertheless, Karachi can be
interesting—at least for a brief
stay. It is interesting because
most of the men you'll meet in
the hotels and clubs are foreign-
ers, mostly Europeans and
Americans, who are in this
developing (?) country to lend
their expertise to local and
foreign businesses. Since the
Muslims frown on pre-marital
sex, these men are usually
forced to find happiness with
other men. Furthermore, the
men, living in Karachi, usually
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start getting the itch to wander
during the summer when their
wives and family return home
for a few months. Consequently
they are left alone to survive.
They usually do this in the arms
of another man. For gays, this is
great news.

The coffee shop in the Inter-
Continental is the best place to
meet them. Of course, discretion
is important because homosexu-
ality, like so many pleasures in
Pakistan, is illegal and punish-
able. But this doesn’t prevent it
from occurring, of course. If you
are discreet, you can easily turn
your stay into one long, happy
fuck. The Metropole Hotel near
the Inter-Continental is also
worth a visit. It is only a short
distance, but it isn't as nice. Yet
it is still acceptable.

If you want some local trade |
would advise caution. Pakistanis
can be aggressive and violent.
They are also dishonest. They
will always expect payment, and
even if you settle a price in
advance they will demand more
later. Nevertheless, they are
quite a handsome temptation,
and | was constantly staring at
them with fascination. Perhaps
the most exciting Pakistani | saw
was at a private boat club. For
over an hour my waiter there
drove me wild during dinner
with his look and smile. He had a
huge chin, a heavy nose and
elephant ears, as well as thick
hands and long arms and legs.
This may sound grotesque, but
believe me, the total effect was
sexual dynamite. Throughout
dinner | squirmed in my chair as
he teased me with attention.
Since | was a guest and with
some straight friends | was in no
position to lead this beautiful
flirtation to my hotel room. So |
left the club, dreaming the
impossible dream. This type of
flirtation occurred often during
my visit, and | now look back
with a little longing for what
could have been.

A place which | thought very
promising was at Old Clifton.
This is the area by the sea,
overlooking the unfinished ca-
sino. At night everyone visits
and walks back and forth on the
promenade. During my visit,
protected by my host and a very

Victoria, Toward Preedy

Preedy, Toward Victoria
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handsome Lebanese (constantly
restless for action), | was shame-
lessly cruised by beautifully
packaged Pakistanis in tight
revealing pants and open-to-the-
navel shirts. | was so turned on
by what | saw that | made up my
mind to sneak back one night
alone.

When | was finally free and
could return, it was during the
day. Unfortunately, no one was
there then, except for a few
young swimmers. So | returned
to the city and went shopping.

The Empress Market in the
old section of Karachi was my
first stop. The market is primari-
ly for food. But there is enough
activity both inside and outside
the market to make it worth a
visit. At night the area is at is
best. This is particularly true of
the park next to the Empress
Market. But | must warn you,
the area is dangerous.

Nearby Victoria and Preedy
are also good cruise areas at
night, especially lower Victoria.
There is much loitering and
looking, and for a price a
Pakistani will promise you any-
thing. Since there is much
poverty in Pakistan you won't
have to offer much. Preedy, near
Victoria, is also good for the
same reason. During the day
hours it requires a little work to
make contact, because the
streets are loaded with vendors
and people shopping in the local
bazaar. This, though, would be
the best time for a visit, particu-
larly if you're like me and prefer
sex without violence. Somehow
during the day hours everything
seems a little safer and less
dangerous.

Although this doesn’'t sound
like much, it can be enough to
make a brief stay in this dull city
fun. So if you're going around
the world, it wouldn't hurt to
stop in Karachi for a day or two.
You may even surprise me and
want to extend your visit.

GAY TRAVEL BARGAIN

Ciao! makes travel article reprints
available at only $1 each . . . see ad
in this magazine. It is one of our non-
profit services—guaranteed to help
make your trips more,rewarding!
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A Pet
From Abroad

Immigration
Information

By Jon Lorrimer

On one of your vacations
abroad, if you should fall in love
with a simply irresistible Skye,
Schnauzer, a Cairn or Cocker, an
Airedale or English sheep dog,
and would like to bring him
home as a pet, what difficulties
will you have in getting him
safely into this country, and—
more important—what kind of
treatment can your pet-to-be
expect on the way in?

With Elizabeth Taylor (of the
first Burton period) in mind, and
recalling the travail she encoun-
tered in taking her dogs abroad
(not to mention the travail the
dogs experienced) most readers
might quail at the thought of
such treatment befalling their
pet.

If memory serves, her dogs
were quarantined at dockside on
arrival, and were still ‘in dur-
ance vile' when she prepared to
return to the United States
several months later. During her
stay she spent much time driv-
ing between London and the port
just to see them and assure them
of her love.

If the English authorities—
and European others—are still
adamantly ‘anti-American dog’,
be assured that such is not the
case when bringing a dog or cat
from abroad. The United States
Public Health Service is far more
concerned about a parakeet.
Anything ‘psittacine’ as the
lingo goes—parrot, parakeet,
myna, or any caged bird—is so
disease-suspect that the owner
is required to have the bird
treated by, or supervised by a
vet for 45 days after entry.

This doesn’t mean, however,
that Rover can prance off the
plane, present his passport, and
be whisked through Customs
and off to the Waldorf, like his
master. With the advent of the
747 and Concorde, and the fact
that jet-lag can systemically

affect an animal as much as a
human, the Service has tight-
ened its animal-entry require-
ments somewhat as a disease-
preventative measure.

A general requirement is that
pets brought into this country be
examined at the port of entry to
make sure they show no evi-
dence of disease that can be
passed on to humans. But Rover
is not home-free yet. Certain
specific requirements must be
met in his case and in each of
several categories of pets.

DOGS

In addition to the port ‘shape-
up’, dogs should be vaccinated
against rabies at least 30 days
prior to entry into the United
States. This applies to all dogs
except puppies less than 3
months of age, as well as dogs
originating in areas designated
by the Service as being rabies-
free.

In having your dog vaccinated
abroad, you should make sure
that the vet fills-out and signs a
certificate of rabies vaccination.
The certificate should identify
the type of dog; specify the date
of vaccination; and indicate the
type of vaccine used. If inacti-
vated vaccine is used, the vac-
cination should be accomplished
at least 1 month, but not more
than 12 months before the dog's
arrival. If attenuated vaccine is
used, the vaccination must have
occurred at least 1, but not more
than 36 months prior to arrival.

This vaccination while abroad,
and bringing a precisely-worded
certificate from the vet, is both a
mercy to Rover and will give you
peace of mind. If vaccination has
not been accomplished prior to
arrival he must be vaccinated at
the port of entry (which may
traumatize him . . . what with all
the packing and air travel) and
then kept quarantined by you for
30 days. This means that you
can’'t take him pridefully with
you on your cruising rounds for
that period, and he won't have a
chance to turn a trick of his own.
Also, 30 days of house quaran-
tine may further traumatize him,
and you may wind up with a
mentally-ill pet, even though he
is physically in top shape.

Except as noted, there are no
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further quarantine requirements
for domesticated dogs entering
the good oI’ U.S. of A. If,
however, you vacation in the Far
East and would like to bring
home a dog of a wilder breed,
the restriction is heavier. It's
guaranteed to make him really
wild since he'll have to be kept
in quarantine for 6 months—
although vaccination is usually
not required (rabies-free).

If you are a genooine leather
guy—a cowboy—and want to
import a dog or dogs to help in
roundin’ up stray sheep and
cattle (as in Git Along, Little
Dogie) you must contact the
United States Department of
Agriculture for their specific
requirements. There are addi-
tional restrictions. But as far as
faithful Rover is concerned, a
vaccination abroad, plus a prop-
er certificate, and you'll have a
member of the family of which
you can be proud.

If you should choose to bring
back a young puppy there is no
requirement about pre- or port-
vaccination. He must be con-
fined in a place of your choice for
3 months, then vaccinated, and
then spend 30 days more in
quarantine. Since he's very
young, and not of cruising age,
this presents no problem. Just
love him a lot and he'll be fine.

CATS

In most instances rabies vac-
cination is not required for either
domestic cats or for wild mem-
bers of the cat family. But all
cats must be free of evidence of
diseases communicable to man
when examined at the port of
entry.

MONKEYS

A no-no, with regard to im-
portation as a pet, except if you
are a registered importer for
scientific, educational or exhibi-
tion purposes. This also applies
to other nonhuman primates,
such as that showoff—the
purple-balled baboon.

PARROTS/PARAKEETS

Members of a single house-
hold may import as many as 2
such birds as pets, each year,
again provided that they are free
from evidence of diseases com-
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municable to man, and are not
intended for sale or trade. Even
so, vou must certify that the
bird(s) will be treated by, or be
under the supervision of, a
licensed vet for 45 days, with
chlortetracycline or other medi-
cations as required. If such birds
were in your possession (have a
bill of sale showing this) 90 days
prior to your arrival, this medi-
cation may be received in your
home. Of course, you must bear
the cost of the vet's services. If
you think all this super pre-
caution is ‘for the birds’, then
opt for the nearest pet store at
home for the housebroken kind.

- wd
- 8

OTHER ANIMALS

If turtles are your bag, you
may import them if they have a
carapace (shield) length of less
than 4 inches. Also live turtle
eggs. The lot you import must
contain fewer than 7 turtles or 7
eggs . or any combination
(turtles and eggs) totaling no
more than 7. If you've wrestled a
whopper turtle—fully grown—
and would like to take him on
again and again, okay. No re-
strictions. Other animals (ro-
dents, such as hamsters, for
example) may be imported with-
out restrictions as to quarantine.
But they’'ll have to shape-up at
port entry . .. giving evidence
that they are free of diseases
communicable to man.

Also keep your bill of sale.
Remember that Uncle Sam col-
lects import duty on your pet.
Poor Rover . . . no sooner does
he arrive than he’s a taxpayer!

When you've decided to bring
home with you a pet from abroad
you'll want to know how he’s to
be comfortably shipped. This
will depend on the airline you
select. Each has its own packing
regulations, although most are
similar. So contact the airline
well in advance. In that way
you'll make Rover as comfort-
able as possible, and your super-
sonic jet will whisk him home in
a jiffy.

Gay Burma
By Ralph W. Davis

One would have to be desper-
ate to visit Burma for sex. That
isn't to say that the Burmese
aren’t attractive. They are . ..
handsome and even charming
with their sly wit and graceful
style . . . but they aren’t clean.
Not dirty. Just not clean by
western, nor even Asian stand-
ards.

First-time visitors to the coun-
try are immediately stunned by
the conditions. Rangoon re-
minds me of a ghost town.
Beautiful houses and buildings,
once elegant under British colo-
nial rule, are now decaying,
boarded up, uninhabitable. Pov-
erty and filth are everywhere,
following you even into Ran-
goon’s most luxurious hotel—
the Inya Lake. Consequently,
finding uncontaminated food or
beverages is difficult. The local
beer is good, but the bottling
isn't always up to standard, and
it can be quite wunsanitary.
Glasses and dishes aren’t usual-
ly sterilized or properly cleaned,
and if you become careless you
can become quite ill. To make
this a serious problem, the
temperatures can be fiercely hot
and humid. So the need for
liquids is constant.

But this isn't the only prob-
lem. Petty theft is rampant.
Toothpaste and razor blades are
like chips of gold to the poor
Burmese, and the tourist must
guard them even in the privacy
of the hotel room. For the four
days | was in Rangoon | locked
everything in my suitcases and
unpacked my toilet items only
when | needed them. For my
precautions | didn't lose any-
thing. According to the Ameri-
can Embassy in Rangoon, many
tourists weren't so lucky. Fur-
thermore, the Embassy couldn’t
offer any advice on preventing it
. . . outside of taking the precau-
tions that | had. But the Em-
bassy did advise me to respect
all laws, from buying souvenirs
to exchanging money. If you are
caught violating them you will
be arrested. | don’t know what
local jails are like, and | couldn’t
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even guess. | only know that the
“luxurious'' Inya Lake Hotel
was unbelievably filthy, and |
would guess from this that their
jails probably rival the Howrah
slums of Calcutta.

If all this sounds discour-
aging, it is meant to. Burma is a
hardship country, and survival
(regardless of how much money
you have) is a test of animal
skills. So why go?

| asked myself this many
times. Yet | couldn’t control my
curiosity to see the country even
though | was well aware in
advance what to expect. | want-
ed to see the 326-feet-high
Schwe Dagon Pagoda. | wanted
to head up-country and visit the
thousands of temples of Pagan
and to view Mandalay from its
774-feet-high hill.

Unfortunately, by the time |
reached Rangoon after tramping
through the backwoods of Indo-
nesia, Malaysia and Thailand, |
wasn't energetic enough to face
the hardship. So | stopped in
Rangoon and withdrew for some
days into the discomfort of my
hotel (air departures from Ran-
goon to other parts of the world
aren't regular). When | finally
recovered from the shock of
being in Burma, | ventured into
the city cautiously and began to
see what | could.

Unlike some Asians, the Bur-
mese are especially warm to
visitors. They are happy, smiling
people, despite the drabness of
their everyday life. | found them
eager to talk, though their shy-
ness sometimes prevents them
from being aggressive. To dis-
like them is difficult even if they
steal your last package of cigar-
ettes. You sympathize. You wish
you could do something to help.
Yet you can’t. Socialism just
doesn’t work here. You can ask
for service, and ten minutes
later ask again, and even ten
minutes later ask again. There is
no motivation to hurry. Money is
useless. They can’t buy the
things they need, even if they
have money, because such
things aren’t available for sale in
the country. So they steal.

Some gays heading here
might be adventurous and might
be challenged by the conditions
here to try sex, particularly since

these fair-skinned men are so
handsome and easy to meet. |
was tempted, especially with the
man at the travel bureau. Al-
though he was older and certain-
ly not trim, his warmth and
masculine sexiness made him
very attractive and special. If
controlling your sexual drive is
difficult and you must have sex,
there are several places to head
for.

The park in front of the
American Embassy is one place;
the other is the park in front of
the Strand Hotel. When it gets
dark, especially, you should
der here alone. Since English is
widely spoken you shouldn't
have difficulty conversing with
many of the Burmese. Those
who want to be more selective,
however, are advised to stay in
the hotels (the Strand and Inya
Lake are the only recommended
ones, and of the two the Inya
Lake is the better). The bars are
the best places. If you stay here
you will probably meet tourists
or businessmen from Europe,
Asia or America. By selecting a
foreigner like yourself, you will
satisfy the sex drive and reduce
your chances of contracting
some exotic disease.

Hardened travelers won’'t
mind the difficulties. Others will
want to skip Burma. | can't
blame them. For it is not a
country for tourists yet. It has
only recently opened its doors to
visitors, and then for only a very
limited stay of seven days. As |
reflect on my visit | have only
one regret . . . that | can't really
enjoy Burma now. | like the
country. It's beautiful and green
and the closest |'ve ever come to
paradise. The setting of my hotel
on Inya Lake was pure enchant-
ment. The awe-inspiring golden
Schwe Dagon Pagoda encrusted
with thousands of diamonds and
many other precious and semi-
precious stones is a sight unlike
anything anywhere. | will return
some day when better facilities
are available ... when Coca-
Cola is sold everywhere and the
flow of tourists in and out of the
country improves the standard
of living. Now it is too primitive
for me. | feel just a little fright-
ened by the country, and by its
filth and health hazards.
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Glamor 'n Eggs

New York’s
Posh Breakfasts

By Scott Young

Just when it seems that New
York City has run out of the new
and phenomenal, someone re-
trieves an old idea, polishes it
down to the shine, and molto
presto—it’'s fun/in (or lately, as
in the torn T-shirt/gored leather
fad, and a rough form of rock)
punk/far-out.

Yet who in the Land o
Wheaties would ever have
thought anything could be done
to ‘phenomanlize’ breakfast?
After all, it's such a drag-ass-
from-the-bedroom—all shaggy-
haired and foreskin-cheesy—un-
sensational, ordinary meal . ..
ham- or bacon-and-eggy if the
waistline is reasonably secure,
or pared down to anitajuice and
coffee if wasplike it ain’t.

In New York, at least, the
‘new’ is the execu-breakfast, or
business breakfast, and the
‘phenomenal’ is that it's no
longer a more-or-less imperson-
al meal, but a peopled and
people-watching affair. Depend-
ing on the people, moreover,
and by whom they are being
watched, the execu-breakfast is
oriented by area hotel or restau-
rant to those in the arts, Wall
Street, showbiz and the United
Nations.

Some say the idea of the
execu-breakfast stems from
those large wheels who—in the
fang 'n clawing-it of staying on
top—can’t hold their own when
a business conference takes
place over a three-Martini lunch
(and some were beginning to
feel threatened by even a vodka-
less Bloody Mary!). With the
hope of keeping it all together
throughout the day they began
to drift together for breakfast at
a particular restaurant or hotel
dining room . . . reassured that
neither the hairiest coffee nor
most tempting Danish pastry
could throw them for a loss.

They began arising earlier,
and—foregoing breakfast at
home—were driven in, all fresh-
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ly showered, primped and
prinked, from Scarsdale to Wall
Street, Madison Avenue, or
Outer Babboonia (as the United
Nations is often called), to meet
their confreres and settle all the
problems of the business uni-
verse before the sun was high
(or they).

The elegant area hotels and
restaurants know a good thing
when they see it, and so coffee-
and-Danish was soon trans-
formed into (often) the most
elaborate gourmet meal of the
day. So plentiful, elaborate, and
so gourmet that the execu-
breakfasters now skip lunch. Too
much! What may be added to
the ‘phenomenal’ is that once
the execu-breakfast was heard of
it began attracting those who are
turned-on by celebrities and
those who'd like to make contact
with influential others in a
casual, social setting, rather
than formally (and possibly with
less advantage) through busi-
ness appointment. So go
and be discovered!

Gay guys by the dozens have
caught this ‘rising star’. Some,
not influenced by Dow Jones,
will not care a fig about where
the Wall Streeters head; others
couldn't care less about turning
a Tanzanian trick at the new
United Nations Plaza Hotel (al-
though if you've had a look at
some of the fantastic photos by
Sierra Domino in Ciao! or BODY
or QQ Magazine you'll get an
idea of what you'll otherwise be
missing, and perhaps change
your mind!). Very likely most
gay guys reading this will be
interested in seeing and possibly
meeting those in the arts or
showbiz and will thus have the
opportunity of striking when/
where the iron is hottest.

So with all our readers in mind
we should like to clue you in on
some of these elegant execu-
breakfast showcase places, so
whether you're a New Yorker, or
one who visits The Big Apple
often, you'll know about them
and make up your mind about
where to pan for gold. Those
mentioned here have the heavi-
est traffic at the breakfast hour.

THE CARLYLE (Mostly Art)
This most elegant hotel—a

prize of the Art Deco period—is
at 76th Street and Madison
Avenue. |ts execu-breakfast am-
bience is mostly art, with a
smidge of the theatre world
thrown in for good measure
(Robert Redford, who lives a
pebble’'s-throw away on Fifth
Avenue may very likely park his
bike and come in for coffee just
when you're there ... Henry
Fonda, too, who has a town
house just three blocks away).
Long famous as the ‘hotel of the
Presidents’ (President Kennedy
had the entire twenty-sixth floor
reserved during his entire ad-
ministration . . . also Presidents
Truman and Johnson likewise
had permanent quarters), the
Carlyle is elegance epitomized.
Directly across the street is the
famous art auction house of
Sotheby-Parke-Bernet; up and
down Madison Avenue are gal-
leries galore; while the Whitney
Museum of American Art is just
one block south.

The idea of the execu-break-
fast came about at the Carlyle.
Some say its breakfast hour is
more like an international house
party,given all the famous
names in the world of art who
are seen here. Others say it
reminds them of breakfast at the
Connaught Hotel in London. In
any case, there is no more
opulent dining room in New
York.

Like the Connaught, the food
is buffet-style, and because
there are so many international
appetities to be appeased one
hardly knows where to begin
lickin' fingers. Unbelievably, for
about $5 you can cruise the
buffet and ‘smorgasbord it’
through chafing dishes of eggs;
three or more kinds of bacon;
sausages and Dutch/Norwegian
cheeses. There's a huge silver
bow! with only the freshest fruits
macedoine; their flakey crois-
sants are only moments away
from the famed Dumas patis-
serie; and for the health nuts
there are freshly-squeezed fruit
juices and Swiss cereals. You
may also order a la carte such
dishes as English kippers, and
the fluffiest, creamiest finnan
haddie ($4.50). If the world of art
is your special love, and you'd
like to meet some of the great
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painters who are contemporane-
ously the hub of it—or perhaps
meet some noted art dealer who
might further your own cause—
here's the place to drop your
handkerchief. Be sure to phone
in advance for a table. The
number is RH 4-1600. Break-
fast hours are from 7 to 11 a.m.

THE REGENCY (Wall Streeters)

Elizabeth Taylor and Richard
Burton were early risers, and it
is said that as residents of the
Regency, at 61st Street and Park
Avenue, they were the unwitting
cause of the popular execu-
breakfast now served in this
posh place. Here is where the
Scarsdalers head before being
driven on to Wall Street to make
a killing. The smell of money as
almost as heady as the Regen-
cy's delicious coffee. Served by
dinner-jacketed waiters who are
so awed by the aura of money,
money everywhere, they speak
only in whispers, the food is
superb. A la carte only. Try their
specialty: corned-beef hash fla-
vored with thyme and served
with poached egg ($4); and if
you just want some delicious
croissants and coffee, the tab is
$3. Phone ahead for reserva-
tions. The number is PL 9-4100;
hours from 7 to 11:45 a.m.

THE BRASSERIE (Showbiz)

Here the execu-breakfast un-
folds in one of the great restau-
rants of the world, in the famous
bronze Seagram Building de-
signed by Mies van der Rohe.
Although the Brasserie is a
24-hour place, breakfast draws a
special breed. These are the
late-late show hosts, the Cavetts
and Frosts, the case from La Vie
en Rose (the most exotic cabaret
in town) . . . then business types
begin to show up, and before
breakfast turns into lunch you've
seen the entertainment and
money world of New York. Lots
of good food; among the special-
ties are the Brasserie’'s Eggs
Benedict (at about $4.25); as
well as their chunks of fresh
seeded French bread dipped in
batter, fried, topped with glazed
orange slices, then popped un-
der the broiler for a few mo-
ments and served sprinkled with
powdered sugar. Jyst $2 for this
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inspiration. It's wise to make the
Brasserie scene very early . . .
like 6 a.m. early ... because
that's when the biggest collec-
tion of showbiz/TV people are
there (fresh from their nighttime
labors on Broadway and points
west). Moneybags begin stream-
ing in later, but then by that
time most of the glamor guys
have gone, so it's a whole
'nother ball game. Hours 6 to
11:45 a.m. Phone 751-4840. The
Brasserie is at 100 East 53rd
Street (between Park and Lex-
ington Avenues).

THE ALGONQUIN
(Theatre/Writers/Playwrights)

Oliver Smith, the noted paint-
er/scene designer and director
of the American Ballet Theatre,
has restored the beautiful Rose
Room at this famous hotel. The
food is incomparable. The idea
here is to choose one of their
three popular *‘Club Break-
fasts’' but none is like any ‘club
breakfast’ you've ever had.
There are wide choices: shirred
eggs with sausages; chicken
livers saute; broiled Boston
scrod; calves' liver and bacon.
And their own croissants. The
Club Breakfasts are about $3, $4
and $5. Because so many Broad-
way stars live here you'll feel as
though you're in a pantheon of
theatre greats. Don't miss. The
location: 44th Street between
Avenue of the Americas and
Fifth Avenue. The phone is MU
7-4400.

UNITED NATIONS
PLAZA HOTEL
(Diplomats/whoppercocks)

Breakfast here is a very exotic
affair because of the widely
divergent nationalities. Also, the
United Nations diplomats and
their assistants come at different
hours, and thus there is not the
real execu-gathering as in the
hotels/restaurants just men-
tioned. The food is quite differ-
ent, too—being prepared for a
number of national taste pref-
erneces. And it's not inexpen-
sive!

The hotel is relatively new;
one that many New Yorkers are
not as yet particularly aware of.
Located at 1 United Nations
Plaza, it is on the spectacular

side. Our suggestion is that you
go elsewhere for breakfast, but
stop by the bar in this hotel for
the cocktail hour, beginning
about 4 p.m. That's when it
begins to hum. As you look
around you'll note that there are
many men, but few women (the
diplomats of the emerging na-
tions usually have male assist-
ants—their wives/women are
accustomed to tribal life and feel
out of place here). And you are
amazed to see basket after swel-
ling basket; the mirrored panels
reflect them in 4D. And it seems
the smaller the emerging Black
nation, the larger the native
Black cock (and there are oodles
of small, emerging Black na-
tions—about one per week, it
often seems). if this is not your
scene, there are plenty of diplo-
mats from the other nations of
the world; it's quite a spectacle.
This whole area, by the way, is
very cruisy, and an afternoon
stroll before cocktail time will
certainly not be unproductive.

THE ST. MORITZ
(TV Execs/*Soaps’ Actors)

The St Moritz Hotel is all
Swiss without the yodel. And its
special dining treasure is Rum-
pelmayer's—world famous for
its confections. Stay away if
you're watching your waistline

. . otherwise it went thataway!
Located at the corner of Central
Park South and Avenue of the
America, it's just a few blocks
north of the national headquar-
ters of CBS-TV and ABC-TV,
with NBC-TV only a few block
distant at Radio City. This hotel
is also a favorite of those going
to and coming from Europe. The
food is fantastically good and the
place is always crowded. Give it
a whirl if you'd like to see some
interesting TV types, particularly
the actors familiar to you via the
afternoon ‘soaps’. You'll feel as
though you'd forgotten to turn
off the TV set!

THE ST. REGIS
(Advertising/Fashion Designers
Gucci-Pucci People)

In a way, this is something
like the Brasserie in that its
clientele changes complexion
during execu-breakfast hours.
Generally it's all over about
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9:15, but the turnover will have
been heavy. First come the
‘Halstons’ . .. then the Gucci
people ... then the Madison
Avenue media people (because
the St. Regis is located at 55th
Street and Fifth Avenue it is in
the heart of the media camp).
The last to arrive for execu-
breakfast are the oil/coffee mo-
guls from South America and the
Middle East. Maoney, maoney
everywhere.

Breakfast is served in the
famous King Cole Bar right
under Maxfield Parrish's great
mural. Here the food is not the
hearty buffet type of the Carlyle
or the Algonquin . . . it's more
on the continental side
lighter, such as fresh fruit juice;
fluffy Danish pastry; croissants
with fresh preserves; and coffee
with clotted cream. Less than $4
for this. Also, eggs Benedict
with freshly-made hollandaise,
and crowned with a lordly truf-
fle! Also kippers. $6.50 approx-
imately for this repast. The
hours are 7 to 11 a.m., but don't
be caught in the King Cole Bar
after about 9:30. That's when
the female Fifth Avenue shop-
pers/star gazers come out and
bedlam ensues.

This is but a cross-slice of the
execu-breakfast scene, and sure-
ly there is no other way the
visitor to New York can get to
see and possibly meet so many
famous and talented and beauti-
ful people in such congenial
gatherings/surroundings. Give
it some thought when you plan
your next trip to Our Town. It
can add quite a dimension to
your vacation.

Tart 'n Tasty

Exciting New
Citrus Sours
By Scott Young

The initial focus of any gay
party is the hospitality table;
early on there is a rush to it and,
perhaps more than anything
except the attraction of gorgeous
to gorgeezus, it gets things
moving smoothly ragged
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edges are evened seams
tided up. To it, around and from
it everything flows and gains
momentum.

Yet the host will invariably
have a guest who is a non-drink-
er, or who—although liking the
sauce—knows how quickly he
succumbs to it and winds up as
the party's bomb. Of course, in
these days of the Anita Bryant
syndrome it is understandable
that such a guest finds it just too
embarrassing to ask for simple
orange juice. Imagine the dirty
looks. To the tumbril! And so we
find him nursing his drink,
furtively looking for a potted
palm that needs watering.

The considerate host will,
naturally, have drinks pretty
much to every guest’s taste, but
he'll be wise to suggest to his
reluctant drinker a tart 'n tasty
citrus Sour that will not harm
either his digestion or disposi-
tion . . . which will have more
jingle than jangle . . . and, to his
surprised and delight, will
quickly transform him from
moody to mellow without dire
consequences. Others, maore-
over, will like it, so for a change
why not suggest one or more of
these citrus Sours and watch
their faces light up with the first
sip? Mention ‘Sours' and most
people think of the old standbys,
the Whisky Sour and Scotch
Sour. So often these are made
with too much liquor and are as
much a party negative as king-
sized cocktails.Try these tingly
new Sours instead:

Gin Sour. Combine a scant
jigger of dry gin; the juice of 2
lemon; %2 teaspoon powdered
sugar, and cracked ice in a
cocktail shaker. Shake well;
strain into a sour glass; add club
soda to near the brim, and
garnish with an orange slice and
a cherry.

Rum Sour. Into a cocktail
shaker put 2 ounces (but only 1
for the reluctant drinker) of light
rum; %2 ounce grenadine; 2
teaspoon powdered sugar; the
juice of 2 limes (don't use
bottled lime juice); and cracked
ice. Shake well; strain into a sour
glass. Fill with club soda, and
garnish with a slice of lemon and
a cherry. Be sure to use a light
rum for this, otherwise it can be

very headaghey.

Sour Pisco. No, this is not a
fascinating new way for The
Golden Shower . . . nothing can
improve on that! It's a special
kind of Brandy Sour. Into your
mixing lgass pour | scant jigger
of pisco brandy; the juice of 2
lemon; 1 egg white; and a
teaspoonful of powdered sugar.
Add cracked ice; shake, strain,
and pour into the sour glass.

Puerto Rican Sour. This will
get you in a Condado mood,
daddy. Into your mixer combine
1 generous jigger of white
Puerto Rican rum (a tad less for
the reluctant drinker); juice of V2
lime; 1 teaspoonful sugar and
cracked ice. Shake; strain into a
sour glass. Then add just a dash
of dry red wine (Chianti is fine),
and garnish with "a half-slice of
lemon.

Now just in case you'd like to
dress up those old favorites, the
Whisky Sour and Scotch Sour,
here's ‘how-er’:

Whisky Sour. Into your mixing
glass pour 1 jigger (no more) of
rye whisky; Yz jigger lemon
juice; 2 teaspoon powdered
sugar; and cracked ice. Shake;
strain into a sour glass; garnish
with a slice of orange and a
cherry. Also, if you have a sprig
of fresh mint handy this will
improve the drink immensely, so
what you get is a sort of half-
Sour and half-Julep. It works
equally (and a bit more juleppy)
if you substitute an 86-proof
Bourbon for the rye whisky.

Scotch Sour. A jigger of the
very lightest Scotch obtainable
(Dewar’s or Cutty Sark or J&B);
2 jigger lime juice; V2 teaspoon
sugar; ice. Shake; strain; gar-
nish with slice of lime, and a
cherry. Again, please use fresh-
ly-squeezed lime juice—not bot-
tled, which wusually has an
additional sugar content and
manages to ruin the drink quite
successfully. The slice of lime
also gives the Scotch Sour a
piquancy it never had in Glas-
gow.

If you'll be accurate to the
point of scantiness in pouring
the alcohol into these Sours
you'll always have clear heads
all around (but impure minds, of
course, for which—thank hea-
ven!).
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Bonus Pull-Out No. 18

Free Subscriber Service

Personal Ads

HOW TO PLACE AN AD

For as long as you are a subscriber to any of our
magazines we will run your Personal Ad
absolutely free in every issue of all our
publications. Simply send us your ad not to
exceed 30 words (name and address count as 2
words). If your message exceeds 30 words send
50 cents per word additional. Only 1 ad to a
subscriber (no matter how many magazines you
subscribe to). You may change your ad as often
as you like but notify us at least 3 months in
advance, Use your own name, address and/or
phone number or we will assign you a code
number. When a code is used we will forward
your sealed envelopes free of charge (see *‘How
to Answer'' below). No one but you will ever
see your letters. We reserve the right to change
wording in keeping with our editorial policy.
Please print clearly and indicate which maga-
zine(s) you currently subscribe to. Be sure and
give us your full name and address for our
records (even if not used In your ad). Send to:
QQ Publishing Co., Inc., Sulte 802, 450 Seventh
Ave,, New York, N.Y. 10001,

HOW TO ANSWER AN AD
Anyone may answer an ad, subscr” rs and
non-subscribers alike. Write = ‘o the
advertiser, or call if addres- mber
are given. If a cod~ v lo
reply: 1. Seal v~ i

e "@‘ié\ "‘
L QeP
" & .-.‘4\/\ %-a. for

giw

lives

air-m 0

reache ~ustage we will
destroy omaller envelope in a

larger .«&"' envelope and send to:
QQ Publi, 4o, Inc., Suite 802, 450 Seventh
Ave., New York, N.Y. 10001. Be sure and use
enough postage as post office now destroys all
improperly posted envelopes. 5. When we
receive your sealed envelope to be forwarded
we will write the advertiser's name and address
on It and deposit it In a mail-box. You will hear
directly from the advertiser. Do not ask us to
act in your behalf, etc.
CLASSIFIED ADS

Personals are free but if you have snmsthlnfe:‘o
sell your ad becomes a commercial classified.
The rate for such ads is 50 cents per word
(name and address count as 2 words). Such
classifieds will appear in this section but in
reverse (white type on black). We will run your
ad in the first available issue (specify which
publication since such ads are priced on a “‘one
time only'' basis). Send ad and payment to: QQ
Publishing Co., Inc., Suite 602, 450 Seventh
Ave., New York, N.Y. 10001.

Non-Subscribers Note:

NEW YORK: 37, 5'11"", 180 Ibs., white, sincere,
discreet, wishes to meet gay males 21-45 (your
place). Enjoys nudity, |/o, wants to save water and
shower with you. M-24

W/M, 40: | am interested in corresponding. | am
very straight-looking, 5'11"', 155 lbs., goodlook-
ing, clean-cut. Interested in ages 30 to 45. Write
me. H-67

BOSTON w/m, 31, French active/passive, Greek
passive, looking for guys 16-40 New England area.
Frank letter and revealing photo gets answer. H-61

Bonus Pull-Out No. 18

MICHIGAN: Prolessional gay couple wishes to
meet other couples in area, or when traveling
through. In early 30's. Have own home, sincere,
discreet, into theatre, antigues, sports. Would love
to hear from same. Picture gets prompt reply.
Hairy chests more than welcome.

W. CENTRAL OHIO: Mid-40's, average looks/
bulld, desires contacts with mature, masculine,
discreet Boot, Western Leather interests. No S/M,
B/D. Share mutual pleasures and interests. U-1

CONNECTICUT: Attractive, masculine w/m, 30,
6'1"", 175, athletic build, brn. eyes, med. long brn.
hair, full moustache—seeks other couples or
singles for mutual pleasure and explorations. No
phonies, heavies, fems or 8&M. Photo requested!
H-59

CHICAGO: Professional w/m, mid-30's, 6', 158
Ibs., blue eyes, seeking GWM, 20-40, interested in
sincere, intimate relationship. | enjoy music,
plays, entertaining, swimming, hiking, especially
with somecne else. Please write, photo appreci-
ated. W-57

TRAVEL. World-wide arrangements by 15 yrs.
travel agent, no charge to you. Specializing in
discreet personal travel reservations. Call Jim
days, (213) 681-3533; eves, (213) 796-2867.

SAN FRANCISCO. Trim, attractive w/m, 37, seeks
affectionate Orientals. Enjoy travel, classical
music, swimming. Call gentle Jim, (415) B63-9140
(7-9 P.M.), or write Box 5595, San Francisco
94101. :
SUBURBAN CHARLOTTESVILLE, VA., mid-50's
retired. professional, likes music, art, travel,
conversation, good food and good loving. H-44

SEATTLE: W/M, 37, 6'3"", 155 |bs., looking for
slim friends in area, esp. Oriental guys. Like to
meet! a fairly dominan!, aggressive male. Enjoy
|ockey shorts, passive Greek, and W/S. G-45

BIG HUNK STUDS wanted for heavy oral and
greased manual mirror action with goodlooking
bind/blu narcissist, 38, 510", 155, into heavy
wis, true fantasy scenes, leather & toys for using
slavemen or joining other Masters in mutual body
trips. This man wants w/m, built, heavy-hung
men! Write with photo. Miami. B-42

COLORADOAN, mature w/m welcomes visitors to
home in mountain resort town. Versatile, outgoing
Sagittarian, 5'6°°, 145 |bs. Interests include sking,
hiking. home lite. reading, music, travel. Photo a
must with lirst |etter. H-26

OHIOAN seeks a bright, energetic, sensitive,
healthy, masculine, hones!, young male as “‘my
guy''/companion/iriend. Mature, attractive, Scor-
pio will relocate and sponsor you while we build a
future together and as individuals. B-88

AUSTRALIA, Yoohg versatile stud often visiting
U.5. would like to hear from horny guys who would
offer hospitahty in return for action. Give or take
Photo appreciated. John, 1 Bridge St.. Balmain
2041, NSW, Australia.

COLO. W/M, 55, 5'6'", 140 Ibs., suffering from
middle-age madness, last fling syndrome, fever
fervor, seeks cure administered by jocks any age,
color or persuasion. Your letters might help. B-51

WHITE MALE, 47, 6'2'"', 175 Ibs., hairy, horny,
Fripass, Gr/acl, adaptable, versatile. Knows D.C.
and Baltimore well. Your place only. Try me, you'll
like me. M-53

WOULD LIKE assistance to settle down in Florida
or California or New York City. Will do any work.
Well educated. Will be grateful. 5'8'", 135, 40,
look younger. G-36

GAY RECORD COLLECTOR into Top 40 R&R 50's
& 60's wanting to correspond with same.
Relationship possible. Write W.H. Wesley, P.O.
Box 965, Redondo Beach, Calif. 90277.

NEW YORK WIM, 57", 130, 43, seeks thin
straight-looking male 25 to 45 for exciting
encounters. | am passive Greek, active/passive
French, and inlo poppers. P-28

YELLOWSTONE PARK visitors and others pass-
ing through Bozeman, Montana are invited to
contact a 62", 180-Ib., 32 year-old dude. Write
John, P.O. Box 925, Bozeman, Mt. 58715. Phone
(406) 763-4385.

MILWAUKEE: WI/M, 37, professional, seeks
young, discreet guys 18-25, bytch, smooth skin, for
fun and friendship or live-in with kid brother
relationship. Photo, please. No blacks or S&M.
L-57
WESTERN STATES athietic and well-hung grad
student wanis to mee! other wim's u/40 who are
hung extra thick or super long or have massive
hanging balls. Photo a must. C-21

CINCINNATI, OHIO/AREA: Muscle Freaks want-
ed by body worshipper. Willing to pay for personal
appearances. Send vital statistics. L-40
RUNAWAYS or castouts interested in live-in jobs,
work. Write letter wlinterests and photo to:
Opportunity, Box 15765, Sacramento, Calif. 95813.

HAIRY, TALL, slender Western Canadian, 40,
professional, seeks singles/couples Interested in
travel, fine arts, theatre, good food and drink for
eventual meeting. Mothing far-out. Discretion
expected. 0-4

BUSINESSMAN /author newly resident in Puerto
Rico would like to meet young gays interested in
building a solid business future. Send a detailed
letter about yoursell and a photo. 5-87

SAN FRANCISCO: Attractive W/M Geminl, 37,
B', 158, sensitive, stable, affectionate, discreet,
seeks stable guy(s) 38-55 for friendship plus!
Visitors, married o.k. Call (415) 431-3282 after 6 or
write Richard, R-32.

OTTAWA, CANADA: Two serious-minded, well-
educaled lovers (mid-30°'s) with a summer coltage
near Kingston are anxious to expand their horizons
through social contacts with other married lavers
ol similar disposition, B-22

SAN DIEGO, CA. AREA W/M interested in
swimming. reading, etc. Marines, unitorms. lewis,
derum Nude photos a must D-29

STOP BY on your way Ihrough Write and iet me
know when you're coming. Holmes F_ Gibson, 146
E Maple St., York, Pa. 17403

1 AM 28 YEARS OLD, 5,5 and lift weights. Have
sohd, compact body. | am turned on by great
badies. Bodybullders preferred. Hackensack area,
near N.Y_ N-7.

POUGHKEEPSIE AREA: Good looking w/m, 32,
5'11"', 175 Ibs., seeks masculine guy to 35 as
roommate. Share house and exp. Pholo appreci-
ated. B-T1

CINCINNATI-DAYTON, Ohio area dude seeks
college dudes, jocks, others for regular in-house
service (his house) if discreet, versatile and
hungry. Phone (513) 423-5159 evenings. Ask for
Boots.

BODYBUILDER: 23 years old, 6'1", 170 Ibs.,
masculine and just out. Dark hair, smooth body
Would like to correspond with same. Only letters
with photos answered. Puerto Rico. W-18
AUSTRALIAN, 35 6', 145 Ibs., blond, to write
people to 40. Your photo gets mine. Interests:
swimming railways, photography, nature, hiking.
No fats. Accommodate travelers. Bob Buzzini,
5/68 Bruce St., Preston 3072, Australia.
TORONTO: Handsome, athletic 46, 6'2'", likes
active Fr. with very young and/or passive Fr. with
older guys. Write with photo. All answered, W-58

CANTON, OHIO, 5'11"", 180 Ibs., 30 yrs., br/bl,
wants friends In area under 35 for companionship
and intimate moments. Send photo and phone
to: P.O. Box 67, Paris, Ohio 44669.

ALL GAYS: Come to the Gay Synagogue, every
Friday 8:15 P.M. at 55 Bethune St. (up ramp in
courtyard). Free coffee & tea hour and dancing.
Call (212) 255-2599 or write P.O. Box 1270, GPO,
New York. N.Y. 10001.

FLORIDA GWM, 38, 135, dark hair/eyes, world
traveler, wishes to correspond with wim 20-35,
similar interests. Send photo. Fla. area if possible.
R-14

DAVENPORT, IOWA: W/M, 33, 5'6"", 140, mus-
tache, butch, versatile, digs buttonfly levis, jocks,
bikinis, western, leather mild S/M, amyl, J/O,
porno, bodybuilding. Letter or cassette. Photo
please. T-5

SHIP'S OFFICER, 40's, wants penpals, possibility
meating, preferably construction, students,
seamen, military, Arabs, Southern Mediterranean
types; like good straight-type trade 15-30 years,
slender, attractive. G-7

DUDES hung long who are active Greek call Jack,
NYC, (212) 924-1812, or write P.O. Box 626, NY,
NY 10011. All races o.k.

HAIRY MEN! Goodlooking, 21, 6', 155, trim beard
& moustache. Needs goodlooking, HAIRY, mascu-
line stud, 21-28, over 5'10"', 150 to 180 |bs. Photo if
possible. Would like to meet airline stewards too.
Box 115, Graniteville, 5.C. 28829.

FLORIDA: Sanor, scuba diver, like good music
MNew gay, live alone private home. Love French and
affection. No S&M, B&D, lems. Travelers wel-
comed, like meeting new people. Tel. (305)
451-0171

D.C. GRAD. STUDENT, 26, well hung GWM,
Greek passive. Want well-hung guys, couples,
orgies. Also want ta try FF, toys, or . . . 7 H-83
SILICONE, SILASTIC, VACUUM? If you had help
achieving your super endowment I'd like to hear
from you. G-28
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The Titanic

————

e\

THE TITANIC isso big 'n heavy it almost
sinks itself! A full 2 Ibs. of solid flesh-

like, flesh-colored rubber which has an
internal wire so that it can hold any
anagle. Overall length is 11'" (shaft

measures 9''); over 2" in diameter. Actu-
ally molded from life—and perfectly
shaped. Completely washable. Sold as a
novelty to adults only (please state you
are over 21). Sent via insured parcel
post in a large, plainly-marked box.
THETITANIC .. .....coovvnn.
Send 1o: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., Mew York, N.Y. 10001.
Order forms on page 54

Perfecto

boing

. . Boing . .
time with EL PERFECTO I, II, and I11. All three
models are molded from life and perfectly

BOING! It's graduation

shaped. Their sizes are 'workable.'' EL
PERFECTO | is where preferred size begins;
it's 5%' long and 1%' In diameter. EL
PERFECTO || is comfortably large; it's 7' long
and 13 "'in diameter. EL PERFECTO 1l is for
the big boys; it's 8" long and nearly 2'' in
diameter. Get all three for your personal
collection and be an accommodating host
Flange base helps prevent “‘accidental loss.'
Made of flesh-colored, flesh-like washable
rubber. Sold as a novelty to adults only (please
state you are over 21). Sent insured in a large,
plainly-marked carton

EL PERFECTO | oo, .58.95
EL PERFECTO Il ....$10.95
EL PERFECTO III o .. 512.95
ALL THREE (SAVE $3.90) $28.95

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54
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Trent
Hamilfon

Six 5x7 B&W Prints - $5.00
Six 35mm Slides - $5.00

CATALOGS - $1.00
Please state your age.

Metecue Photos
are sold exclusively by

Parcrwork
Prooucts

16525 Woodward - Suite 28
Highland Park, MI 48203

l_-__---_--__\

An Attorney tells:
How toplan
your own will.

Folder, 64-pg. best-selling
book by a practicing attor-
ney. Answers all questions.
Gives examples in
simple, brief lan-
guage. Tells what
to do. How to do
it.

-

Will your wishes and posses-
sions be handled the way
you desire? You can make
sure, with this complete
Will Kit.Includes 4 official |
Will Forms, Personal
Assets Record,

Duties of Executor,

Protective S
= =
Remember! E o Rest
Your lover's ® ] assured
relatives can =] that your
legally claim - treasured
your possasions - possesions
it you cannot will go to
prove ownership close friends
—Including pets! when you die!
QQ Publishing Co., Inc. I
450 - 7th Ave., Rm. 602 $395
New York, N.Y. 10001 _ 2 for $7.50 I
Please rush me_____complete Will Kits, only
$3.95each plus 25¢ for postage and handling, NAME
or 2 for $7.50, plus 35¢ for postage and (please print)
hand{ing. ) ADDRESS
in che
:nn.n";r::g:r!.m“ } MR X v STATE_____ZIP. ,

l-___—-___-_,
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CIAO! Magazine
BACK ISSUES
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Nos. 512: $3 ea. in the U.S.; $3.50 ea. in
Canada/Mexico; $4.50 elsewhere:

No. 5 (Sept.-Oct. '73): Philadelphia, Los An-
geles; Virginia; Vancouver[Victoria

No. 7 (Jan.-Feb. '74): Hawaii, Rochester; Af-
lanta; Ohio; Phoenix; Baton Rouge

No. B (Mar.-Apr. '74): Istanbul, Hong Kong;
Milwaukee; Birmingham; Gulf Area; Chicago,
Savannah; Pittsburgh

No. 8 (May-June 'T4): London; St. Louis; Ot-
tawa; Nashville; Indianapolis; Kentucky

No. 11 (Sept.-Oct. 'T4): Charleston; So. Caro-
lina; Singapore; Stockholm

No. 12 (Nov.-Dec. 'T4): Palm Springs, Hei-
sinki; Houston; Denver

Starting with No. 13: $3.50 sa. In the U.S.;
£4.50 ea. in Canada/Maexico; $5 elsewhera:

No. 13 (Jan.-Feb. °'75): San Francisco; Los
Angeles; San Diego; Mexico City

No. 14 (Mar.-Apr. '75): New York & Fire
Island

No. 15 (May-June '75): Paris; Saugatuck; Des
Moines; Reno;Dallas

No. 18 (Nov.-Dec. '75): All-Caribbean issue
{cover not shown; see ad below)

No. 22 (July-Aug. '76): San Francisco; Amster-
dam; Dominican Republic; Venice

No. 23 (Sept.-Oct. '76): Barcelona; Manila;
Sydney; Fiji; Cannes

No. 24 (Nov.-Dec. '76): Chicago; Detroit; Pal-
ma, Copenhagen

No. 25 (Jan.-Feb. "77): Quebec City;, Florida;
Bath

No. 28 (July-Aug. 'T7): Palm Springs; Riog;
Philadelphia; Washington, D.C.

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54.

THE HOMOSEXUAL
HEALTH GUIDEBOOK

Another FIRST from QQ Magazine—the
most valuable guidebook ever published.
HUNDREDS OF QUESTIONS AN-
SWERED covering every aspect of gay
health, FULLY ILLUSTRATED to help
you spot ailments and cure them or aid
your physician in his diagnosis. Typical
subjects covered are syphilis, gonorrhea,
crabs, hepatitis, circumcision, aphrodisi-
acs, drugs, exercise, diet, hygiene—all
covered from the gay point of view,

The Horhosexual Health Guidebook
measures 5% X 842" and is printed on
heavy glossy stock. It is sent via 1st class
in a heavy, carefully sealed plain manila
envelope.

Available By Mail Only—$3.95
Sericl fo. QQ Publishing Co., Inc., Suite 602.

450 Seventh Ave., New York, N.Y. 10001.

Order forms on pagd 54

CARIBBEAN
GAY GUIDE

The Decemnber 1975 Ciao! s devoted entirely to
the Gay Caribbean—including The Yucatan
Also covered are the Bahamas and Bermuda
Puerto Rico is the main feature—and gay lite on
25 other Caribbean Islands s exposed. Find cu!
about little-known male brothels and where the
sun shines bright on gay vacationers. This [ssue
is wvirtually an Official Guide to the Gay
Caribbean and because places change slowly on
the isiands the information will remain valid for
years. Il you are a wintertime vacationer—send
for a copy now. Supply is limited. Specify issue
by date when ordering. Only $3.50 a copy in the
U.5.A,, $4.50 in Canada and Mexico, $5.00
elsewhere.

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54.

GAY SEX TECHNIQUES

Goy SexTechniques

Now—a boak on EVERYTHING you've
wanted to know about gay sex tech-
niques. And if you already know It all—
you're still bound to learn a few tricks
to make your sex life even more exciting.
Everything's covered —increasing phallus
size, masturbation, anal and oral sex, sex
variations, ete. ‘“‘Gay Sex Technigques"
is the most comprehensive, scientific,
humaorous, and downright horny book on
gay sex ever written, Fully Ilustrated so
we cannot sell it to minors. Sorry. Only
$3.95. Sent In carefully sealed heavy
manila envelopes, via 1st class.

Available By Mail Only—%$3.95
Send to; @Q Publishing Co., Inc., Suite 602,

450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54
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RAMMIT!

=

Get a grip on things with RAMMIT—the
waorld's first ''popsicle dildo."" Unique pistol
handle comes in handy when things get
slippery. RAMMIT is 7" long by 1%" thick

. plus the 4'' handle. Flesh-colored soft
rubber, modeled from life, that is completely
washable. Sent in a plain carton. Sold as a
novelty to adults over 21 only (state age when
ordering)

RANMUT . .t s b bt 2 F 4 $9.95

Send 1o: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54

.

RED HOT

Book Sets

You've asked for them . . . here they are—
RED HOT Gay Paperback Book Sets! We
sell 'em in 5's only so please do not order
odd numbers. We'll select aroups of the
newest books out when your order
arrives. Do not request specific titles but
please list any books yvou now have that
you do not want included. Books are
sent in plainly marked, carefully wrapped
packages via insured parcel post to
guarantee privacy and delivery. Please
state yvou are 21 or older when ordering,

S5BOOKS s verisrerssvmeseas $11.00
TOBOOKS oL e Wil e e $21.00
IS BOOKS v i wa $30.00

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54

1978 GAY TRAVEL DIRECTORY

From The Editors Of Ciao!—The Most Celebrated
Gay Travel Magazine In The World—A 1978
International Travel Directory Containing Nearly
4,000 Up-To-Date And Accurate Keyed Names And
Addresses Of Gay Hotels, Bars, Baths, Movie
Houses, Book/Sex Shops, Meeting Places And
Action Spots Throughout The U.S.A., Canada,
Mexico, Central America, The Caribbean, Soqth
America, Europe, Africa, The Middle East, Asia,
And The Pacific ... Your Passport To Gay
Adventure In A Compact Booklet Small Enough To
Fit In Your Pocket!

THE MOST ACCURATE GAY TRAVEL DIRECTORY IN THE WORLD

Nearly all existing gay travel directories are ‘‘rip-offs’’ of guides published
years ago—providing information which is no longer valid. The editors of our
gay travel magazine span the world—constantly gathering information for Ciao!
They have prepared our 1978 gay travel directory—which we call ‘‘Private
Stock.’’ It contains nearly 4,000 accurate and up-to-date names and addresses of
gay establishments and meeting places everywhere in the world—conveniently
arranged by country and city in alphabetical order. By utilizing a concise system
of “’keys’’ we are able to present detailed information about each listing; the
keys are so arranged that you can instantly interpret them and learn everything
you need to know—whether a place is entirely gay, what you will
encounter—young guys, old guys, sex, no booze, entertainment, food, lesbians,
hustlers, muggers, cops, even dangerous animals (in jungle meat-racks!). And
we dare to bare it all—including johns on college campuses, in subways and
department stores that swing. By using small type wkich is easy to read we are
able to cram all this valuable information in a compact booklet which is securely
stapled together in magazine form and small enough (3x5) to fit in your shirt
pocket. Its cover is durable and leather-grained with absolutely no ‘‘tell-tale’
printing so that discreet travelers can use it anywhere. Plus other features such
as where to look for sex in college towns, and how much hustlers are paid—and
how to handle them. Published annually—*‘Private Stock ' is the only gay travel
directory you need ... the only one you will ever want. It is your personal
address book for hot times! Sent via certified 1st class.

ONLY $5A COPY!

Order from: QQ Publishing Co., Inc., Suite 602, 450 Seventh
Ave., New York, N. Y. 10001. Order forms on page 54.

April/May 1978
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Legal N-Butyl Nttrrte in Ampule and Liquid form. We carry only the Top Brands and send you
the ones we have in stock at the time of your order. Ampules come in a crush-proof box; the
liguid is in a sturdy bottle (0.33 fl. 0z.). Shipped in a large outer carton via UPS (when street
address is given) or insured parcel post. Sold strictly as novelty incense to adults only.

1 BOX (12 AMPULES) ; 1 BOTTLE
2 BOXES (24 AMPULES) ! 2BOTTLES
3 BOXES (36 AMPULES) ) 3 BOTTLES

Federal law prohibits the sale of N-Butyl Nitrite for inhalation. Sold for £
use as a room odorizer only. Wicks For Inhaler (12 Per Pack)

inhalers

The BINARIAL INHALER is beautifully The BALL-BUSTER INHALER is tooled from
constructed ... it's the ‘‘double-barrel lightweight aluminum and is leakproof. This
supercharger’' that will give you years of inhaler hangs from either end (black cowhide
dependable leak-free use. Comes assembled thong included). Comes assembled with a
with two fresh wicks. fresh wick.

BINARIAL INHALER . BALL-BUSTER INHALER

QQ PUBLISHING CO., INC.
450 SEVENTH AVE. (SUITE 602)
NEW YORK, N.Y. 10001

Order Forms On Page 54
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Great Balls Of Fire! Here They Are ... 3 Red-Hot
Magazines Crammed With Sizzling PICTURES ...
Scalding QUESTIONS & ANSWERS ... Sweaty
PERSONAL ADS You Can Answer Absolutely Free!

B*L*O*W is packed with 130 pictures of Black Studs (B), Latin Lovers (L), Oriental
Sexpots (0), and Whopper Guys (W)—including a big color centerfold. A special
section is devoted to questions and answers related to the subject matter—tackling
everything you ever wanted to know, such as: Are Blacks really hung heavier?
What kind of sex do Black guys prefer with Black guys? White guys? What is the
record for cock size? (There’'s even a picture of a guy who has at least 18 inches!
F-a-n-t-a-s-t-i-c!) And another section is crammed with personal ads placed by
guys into B*L*O*W action . . . which you can answer absolutely free—and get to
meet guys who dig it your way! Slick magazine format similar to the magazine you
are now reading. Sent in a carefully-sealed manila envelope to guys over 21 only

(please state age when ordering). ONLY $5.00!
B*L*O*W

CHEEKS is bursting at the seams with 100 super pictures of great asses (some in
color)—super models in every conceivable rear-end position. If you're an ass man
you'll especially enjoy the questions and answers that tell you everything you've

always wanted to know about Greek action . . . how it's best accomplished . . .
least painful positions . . . health hazards—everything! And the big personal ad
section contains ads placed by guys into cheeks . . . ads you can answer absolutely

free—and get to meet other active and passive ass men. Slick magazine format
similar to the magazine you are now reading. Sent in a carefully-sealed manila
envelope to guys over 21 only (please state age when ordering). ONLY $5.00!

CHEEKS

SKINHEAD

SKINHEAD is crammed with 75 exciting pictures (some in color) of uncircumcised
guys—big, small, long and short skins. The questions and answers tell you
everything you ever wanted to know about circumcision—how it's done, its
advantages and disadvantages . . . even clubs that cuts and uncuts can join. If
you're into skin—SKINHEAD is for you. Especially the wild personal ads placed by
guys who dig it uncut—ads you can answer absolutely free . . . and get to meet
guys who like it the natural way. Slick magazine format similar to the magazine you
are now reading. Sent in a carefully-sealed manila envelope to guys over 21 only
(please state age when ordering). ONLY $5.00!

Send to: QQ Publishing Co., Inc., Suite 602, 450 Seventh Ave., New York, N.Y. 10001

Please check: 1 B*L*O*W—$5.00 [l CHEEKS—$5.00 [ SKINHEAD—$5.00

My check or money-order for §. . . .Is enclosed. In understand magazines are sent in heavy, carefully sealed
envelopes, | attest by my signature that | am over 21

Name ... .. . s ; o e 8 Signature i i SRt AT, Age. .

Address
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ine BACK ISSUES

Nos. 7 thru 18: $3. each in the
U.S.A.; $3.50 in Mexico & Canada;
$4.50 in all other countries.

Starting with No. 19: $3.50 each in
the U.S.A.; $4.50 in Mexico &
Canada; $5 in all other countries.

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54,

CORKY has a tapered design that permits anal
insertion that stays in place. Velvet-smooth
rubber—that's solid through-and-through (this
gives it its necessary weight). Worry-free . . .
snap It in and your hands are free to do other
things. Comes in 2 sizes: Big—5'" long by 24"
thick (widest part), and Jumbo—5%':"" long by
2% inches thick (widest part). Sold as a novelty
to adults over 21 only. Sent insured in a plainly
marked carton.

BIGCORKY ..............oooiiinn. $11.85
JUMBOCORKY .............ccocnnt $12.85

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54.

COCK RINGS

Ring it with nickel. Practical and inexpensive.
We have ‘em in 4 diameters: 1% "0 1477, 1347
2" Minimum of 2 per order (same size or
different}, Or buy 4 {same size or different) and
save money and accommodate all your guests
Please state sizes when ordering. |f you prefer
rubber we have them in two sizes. Medium
(1% ") and Large (2''). Sent prepaid insured.

METAL (11e'", 114", 134" or 2)
Specify Size(s)

2 COCK RINGS e = §5.00
4 COCK RINGS = = $9.00
RUBBER 1'% (Medium)

3 COCK RINGS s - $2.00
RUBBER 2" (Large)

2 COCK RINGS o o..... $3.00

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54.

Portable
Groove

Tube

The GROOVE TUBE is portable pleasure that's
thin as paper when folded. Inflate and It
becomes a soft, sensuous pouch. Erotic
sensations are changed by varying the amount
of air it is filled with. Durable, washable
textured plastic that can be taken and used
anywhere, in any position. Use your imagina-
tion. Sold as a novelty to adults over 21 only.
Sent insured in a plainly marked packet.

GROOVETUBE ...............ccoauun $7.95
Send to: QQ Publishing Co., Inc., Suite 602,

450 Seventh Ave., New York, N.Y. 10001,
Order forms on page 54.
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The TING-L-DIK is shaped true-to-life and
mounted on a vibrator. Soft, flesh-like, flesh-
colored rubber 8%2"" long and 1% "' thick . . . it
vibrates for a super thrust. Washable, of
course, and comes with batteries. A must for
your toy chest. Sold as a novelty to adults over
21 only. Sent insured in a plainly marked
carton.

TING-L-DIK ..o vnnimimmeaiesmesinmsy $11.95
Send to: QQ Publishing Co., Inc., Suite 602,

450 Seventh Ave., New York, N.Y. 10001.
Order forms on page 54.

GOOSER

Eek! It's the GOOSER—the anal intruder that
will shock even the hardiest! Its curved goose-
neck is 4'' long and tapered to a soft point. It
has lots of tingly bumps. The round knob at its
base is a real shocker . . . 2'' thick! And the
part you grip is 1%"". Surprise . . . It vibrates
too. Soft, flesh-like rubber that's completely
washable. Comes with batteries. Sold as a
novelty to adults over 21 only. Sent insured in a
plainly marked carton.

QOOBER: v wvamivvai e i s $9.95

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001,
Order forms on page 54,

GAY TRAVEL ARTICLE REPRINTS
ONLY $1 EACH

Gay travel articles that have appeared in QQ Magazine and Ciao! are available
in Xerox reprint form. (The following list of available articles corresponds in
order to the listings in '‘Private Stock''—our gay travel directory advertised
elsewhere in this magazine.) To order simply check the articles you want. Send
$1 for each reprint and send us this entire ad (or use a separate sheet of paper
if you wish). Many articles are recent but even those that are dated (taken from
older magazines) are invaluable—particularly if the information is combined
with the current listings in ''Private Stock."'

U.5.A.

Alabama

| Birmingham

1 Mobile

Arizona

_| Phoenix

| Tucson

California

1 Hollywood

Tl Los Angeles

[ Palm Springs

! San Diego

! San Francisco

Colorado

[ Denver

District of Columbia

! Washington

Florida

[ Key West
(Detailed)

[1 Miami/Ft. Laud./
Key West

1 Orlando
Tampa

Georgia

[T Atlanta

Hawaii

1 All Islands

inois

i1 Chicago

Indiana

_ Indianapolis

lowa

[} Des Moines

Kentucky
Lext'n/Louisville

Louisiana

L1 New Orleans

Maryland

[ Baltimore

Massachusetts

_| Boston

| Provincetown

Michigan

] Detroit

] Saugatuck

Minnasota

3 Minneapolis!
St. Paul

Missouri

[l Kansas City

I 8t Louis

Nebraska

[l Omaha

Nevada

L] Las Vegas

[l Reno

New Jersey
[] Asbury Park
[[1 Atlantic City
New York
Tl Albany
! Buffalo
! Fire Isiand
[1 New York City
[l Rochester
Ohio
! Main Cities
Oklahoma
Il Oklahoma City
[ Tulsa
Oragon
Tl Portland
Pennsylvania
[ Bucks County
Philadelphia
[ Pittsburgh
Rhode Island
U] Providence
South Carolina
[l Charleston
Tennessee
1 Memphis
MNashville
Texas
[l Corpus Christi
I Dallas
[l El Paso
[ Galveston
[l Houston
[l San Antonio
Utah
Salt Lake City
Virginia
[l Main Cities
Washington
[ Seattle
West Virginia
[] Main Cities
Wisconsin
1 Milwaukee

CANADA

British Columbia

! Vancouver !
Victoria

Ontario
Ottawa

] Toronto

Quebec

] Montreal

[ Sorel

[1 Quebec City

] Upton

RETURN ENTIRE AD WITH ORDER

MEXICO

_1 Acapulco
Juarez

[0 Mexico City
Puerto Vallarta

| Barbados
_ Dominican Rep.
| Haiti
! Puerto Rico
St. Kitts

CARIBBEAN

SOUTH AMERICA
[1 Rio de Janeiro

GREAT BRITAIN
|1 Bath

[”] Brighton

[J London

EUROPE
Austria
Vienna
Balearic Islands
[ Ibiza
' Palma
Canary Islands
Las Palmas
Czechoslovakia
| Prague
Denmark
! Copenhagen
France
| Cannes
Ile du Levant
| Nice
- Parls
Germany
| Berlin East
| Berlin West
[ Hamburg
[ Munich
[ Sylt Island
Greece
| Mykonos
Italy
| Capri
[ Rapallo/
San Remo
Venice
Monaco
[ Monte Carlo
Netheriands
~1 Amsterdam

Norway
] Bergen/
Oslo
Russia
I Moscow
Spain
[ Barcelona
Sweden
. Malmo
[ Stockholm
Switzerland
L] GenevalZurich
Yugoslavia
[ Dalmatian Coast
| Dubrovnik

MIDDLE EAST
] Israel
O Turkey

AFRICA
L1 Egypt
[l Kenya

ASIA AND
THE PACIFIC
Burma
1 Rangoon
Australia
Sydney
Fiji
| Nandi/Suva
Hong Kong
[] Victoria/ Kowloon
India
1 Main Cities
Indonesia
_1 Bali
Japan
[1 Kobe
[ Osaka
[ Tekyo
Malaysia
Kuala Lumpur
[ Penang
Pakistan
Karachi
Philippines
Manila
Pagsanijan
Singapore
[ Singapore City
Thailand
Bangkok

Send to: QQ Publishing Co., Inc., Suite 602, 450 Seventh Ave., New York,

N.Y. 10001

I enclose $1 for each of the reprints checked above. Total: §

BTN - s e s Traaati rwre r i o 27 S e o o e o o eV a7 e AGE: i
ATANEEE = v s i e s s FaR R ST e eV a1 e P
B conias seions i e s e - e e L R e A 1 S

(Please Print Clearly)
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Hold the buns, jumbo pickles, squirt a gob of juicy mustard . . . with the

‘WHOPPER 'KINGS’

We do it your way, yes sir! Never before have so many Whopper Kings been brought together in two
fabulous slick magazines—WHOPPER KINGS | and WHOPPER KINGS II.

Each magazine is packed with over 60 Big Guys (over 120 in all in both magazines)—no two models
alike. Big full-page pictures—some in color. If you like SIZE these Whopper Kings will wow you! We

bring them together in these jumbo pictorials featuring Big Guys only . . . each and every model is
hung REALLY HEAVY!
In addition . . . WHOPPER KINGS | contains a fantastic article on the ANATOMY OF THE

PENIS—with diagram. WHOPPER KINGS Il features an article on the GAY SEX MACHINE (penis,
anus, etc.)—with diagram.

With meat prices soaring these days—these magazines are the greatest bargain going . . . pound for
pound you won’'t find better anywhere. Top choice. Yes sir, we do it your way!

LIMITED EDITION . . . ORDER YOURS TODAY

$5 PER MAGAZINE
$9 FOR BOTH MAGAZINES

Send to: QQ Publishing Co., Inc., Suite 602, 450 Seventh Ave., New York, N.Y. 10001

Guys:

You bet | want it my way! Send me (please check):
WHOPPER KINGS | ($5)
WHOPPER KINGS Il ($5)
WHOPPER KINGS | & Il (3$9)

My check or money-order for $......... is enclosed. In understand magazines are sent in heavy, carefully sealed manila
envelopes. | attest by my signature that | am over 21.

] 1 e 2 B L Slgmature. . . ..o summae 5o . ...Age

AOHPOES s o e mds PR R 5 R A R e RS RTINS B S (R A e R L AT R e

CIbY i ns o mm G s e S o e A S e AT 2 T A e e NS R AR R S State.cavmann s AP o 0



For The Man Who Demands The U_nusual

THE MEAT SACK

A comfortable jock that cups your
cock-and-balls completely. No leg straps
... only a waistband in Small (28-30);
Medium (32-34); Large (36-38). Black,
white, or assorted prints and colors. Only
$3.50; 2 for $6.50; 3 for $9.00; 6 for
$17.00. Great under tight pants because
unsightly undergarment seams are non-
existent.

‘“‘CHEEKS"’

Let your cheeks hang out in our
backless bikini (front is similar to
‘*Sheer Delight’' shown else-
where in this announcement).
Equally great as underwear or
beachwear. Black or white. Made
of nylon and spandex in Small
(28-30); Medium (32-34); Large
(36-38). Only $7.50; 2 for $14.00;
3 for $20.00.

THE HOME BODY

A beautifully tailored short boxer in
comfortable lightweight poly/cot-
ton for use around the home. Be
stylish while lounging . . . and sexy
too. No fly. Comes in multi-
colored prints in Small (28-30);
Medium (32-34); Large (36-38).
Only $5.50; 2 for $10.50; 3 for
$15.00.

THE JEWEL BOX

Qur g-string is a full cup that
accommodates all your family
jewels—held in place by light-
weight elastic bands. Gold or
silver. When nothing more will do
for the occasion ... in one size
only. Only $5.50; 2 for $10.00.

SHEER DELIGHT

Our see-through nylon/spandex
bikini is primarily underwear . ..
but can be used on the beach if
you're the bold kind. Comes in Black
and Nude in Small (28-30); Medium
(32-34); Large (36-38). Only $5.50; 2
for $10.50; 3 for $15. Does not have a
fly.

THE BALI-HAI

A nylon and spandex bikini that has a
criss-cross front design that places the
cock-and-balls in their own pouch . . . a
separate ‘'flap'' that when viewed from
the side shows your pubic hair. Primari-
ly underwear, but can be used as beach-
wear . . . if you dare. Full ass coverage.
Comes in white or assorted prints.
Small (28-30); Medium (32-34); Large
(36-38). Only $6.50; 2 for $12.50; 3 for
$18.00.




-

Model: George Desantis,
QQ/BODY/CIAO! Publisher

THE HIP-ZIP

A stylish short boxer in nylon that
has zippers with decorative pulls
on both sides. Practical too—
because the zippers can be raised
for active sports such as jogging.
Tailored fit, in Small (28-30);
Medium (32-34); Large (36-38).
Comes ir: electric colors—White,
Red, Blue, Yellow or Orange.
Only $11.00.

YOUR RIGHT SIZE
Please furnish your correct size,
using your underwear as a guide.
Our sea-going undergear is sani-
tary and cannot be returned—so
order carefully.

COLOR CHOICE
To avoid possible delays when we
are out of certain colors please
indicate as many color prefer-
ences as possible. We will at-

tempt to give you your first choice “‘GREEK BOY'' TERRY BIKINI

in every instance. When ordering The leader . . . and still the favorite—a terry bikini with a codpiece-like pouch up front
prints and patterns (stripes) that dips to reveal a tuft of pubic hair. The seat is cut full so no ass hangs out—as with
please indicate dominant color unsightly conventional bikinis. Comes in multi-colored vertical stripes on white in
preferences. Small (28-30); Medium (32-34); Large (36-38). Only $7.50; 2 for $14.00; 3 for $20.00.

D o e e e e e e e S — —— —— e — — | —— o — — — —— —
II
QI ...............................................................................................................

[ Check or money-orderfor$........... enclosed.

QQ Publishing Co., Inc., 450 Seventh Ave., Suite 602, New York, N.Y. 10001

Please indicate garments, quantities, sizes, color preferences, and prices: ...... ... ...

-

CHARGE CUSTOMERS NOTE:
[ Billmy I Master Charge "] VISA (BankAmericard) Card NO..............oooiiiiiiinnnnnnn MINIMUM $15 ORDER

Interbank No. (MConly).............. ExpirationDate.............. SIANATIIR . o e iy s wximmiys wvimies aes e v

l
l
|
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HOT CHOCOLATE GOODIES
Anal-Ese ALEXANDER, purveyor of beauty,
is delighted to offer lazy afternnon
dreamstuff in two beautiful maga-
zines . .. '"‘BLACK ADONIS" and
‘““BLACK BUCKS."" Price: $6 each,
plus 75 cenis postage. |llustrated
brochures of photo sets and other
magazines, plus a sample photo-
graph is $3.00.

ANAL-ESE is a desensitizing lubricant which
combines slipperiness with mildly-numbing
benzocaine for those who desire less painful
anal penetration, Fruit-flavored and scented.
Comes in GIANT 1'%:-0z. tube.

ANAL-ESE . .. . ... .56.95

Send to QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, N.Y. 10001.

Free Catalog

Send to: QQ Publishing Co., Inc., Suite 602,
450 Seventh Ave., New York, :N.Y. 10001.
Include statement that you are

L N Y N ]

Order Form
For Merchandise
Sold by QQ

Use this handy coupon o order any item
advertised n this magazine by the QOQ
Publisming Co. . inc. (Do not order merchandise
advertisen by other sellers through us as we
cannut process such orders.) If you wish to use
your Master Charge or BankAmericard your
purchases must tolal $15.00 or more. (Charge
customers note: We retain this coupon to insure
privacy . a non-specihic description of merchan-
dise purchased will appear on your billing ) I
you do not wish to tear your magazine please
send your complete order with information
requested below. ncluding signature it a
charge order. Sorry, no C.0 D, 's. You must be
ar 21 to arder
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‘““BLACK ADONIS" *“BLACK BUCKS"

ALEXANDER

P.0. BOX 5160
F.D.R. STATION
NEW YORK, N.Y. 10022

Send To
QQ Publishing Co., Inc., Suite 602, 450 Seventh
Ave., New York, N.Y. 10001

Please send the following items:
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TOTAL §

Please check

| enclose ] Check Money-Order in full
payment for the above. Charge the above lo my
[ Master Charge | BankAmericard/VISA.

e S e

Card Number

Exp.Dma R N
4-Digit Interbank # (Master Charge only) : JACK WRANGLER, Dept.T O Autographed Bx10 photo .
: ¢+ 8765 Dorrington Ave., Suite 201 with newgletter §330 o
Signature « Los Angeles, CA 90048 16 ditferent S%7 photes 5 550 e
- -
Name . Age . . 10 lantasy {ilm .
9 . Name Oreg. or [ Super 8 $28.50 o
Address . Address 10 rousing 5x7 .
) : CI'I‘{ swimming photos $20.00 :
City State Zip + State Zip— Calil res add 6% sales tax b
Please Print Clearly ¢ lamover2l_ tinitial) and | wan! Jack in Overseas: postage/handling: S 2:00 S
---o...-----.-.e.---.;---.-o-u-.---; 2 TOTAL ENCLOSED =, 2
ll.l.....OC.."‘0....00'....00.-.-‘t..-.....‘I."IIIIIII..O...I.':
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we’re number

2&3

in New York City

And we still try harder...with Our bathing
Our seven levels of pleasure... facilities, the finest in steam, sauna and jacuzzi equipment...
Our “Dome) a large, atrium-like room designed for Our soon-to-be-open gym ...

enjoyment g _ . . m Plus mirrors galore, game and refreshment areas...

and relax-
ation with
the open-
ness of an
airy glass
roof,
sparkling
fountains
and pro-
visions for
lounging...

Our size —the

largest bath

facility in Other bathhouses may come and go, but The New
New York York Club Bath remains the most popular, most
respected club in the world...no wonder you'll meet

Our maze, the the friendliest men in town here!

original and
still the most
labyrinthine of
its kind any-
where...

Our decor—
lavish yet

homey enough

to be comfor-

table...

Our exotic,

= GLUB BATHS

24 First Avenue New York, New York
(212) 673-3283







