
~PROGRAM
~.LlSTINGS
OUT! In tiouston IS produced under the auspices
of The Agora and can be seen on Houston Public
Access cable. Check listings for dates/times.

tFEBRUARY/Houston political ac-
tivists Annise Parker, Rob Bridges,
and Brian Bradley discuss gay and
lesbian candidates. Hosted by Jac:k
Valinski. Also, a review of the film
Philadelphia, about a gay lawyer
dealing with AIDS discrimination in
the workplace. Starring Tom Hanks
and Denzel Washington.

tMARCH/The subject is "Coming
out of the closet," with poignant per-
sonal stories. Therapist Gregg
Cason follows the interviews with a
discussion of coming out.

MEETINGS
MONTHLy/JAN 24 & FEB 28

The Agora meets at 7:30pm on the
fourth Monday of each month at the
Houston City Multi-Service Center,
1475 W. Gray.

BOARO/JAN 24 & FEB 28
6:00pm prior to the regular monthly
meeting at Cafe Express, across
from the Multi-Service Center.

COMMmEES
Call for times and loc:ations.

Media Relations
7 :30 pm/February 7

and every first Monday
Donnal(713) 879-4455

Out! In Houston
February 1

and every first Tuesday
Shirley/(713) 523-1081

Comm. Outreac:h/Spkrs Bureau
February 3

and every first Thursday
Alanl(713) 949-3119

Grants
Bartl(713) 868-9206

Membership
Ron/(713) 729-4267

~ora Discusses
Pro-active Ads

Be on the leading edge of a fashion trend in the making. The Agora wants to help spread
the word about the city's only regular gayJlesbian-oriented television program so we de-
signed this very cool (figuratively and literally) T-shirt for all who are proud to be Out! In
Houston. The Out! logo is printed in black and pink on a white top-quality Hanes Beefy-T.

TNT Shirts produced these first-class wearables. Available at the monthly meeting, $12.00.

BOD Sets '94 Agenda

BY QCELY WYNNE
AGORA PRESIDENT

Last year, Los Angeles
drivers looked up to
billboards featuring

gay men and lesbians. Gay/
lesbian organizations in other
major cities are running ads
and producing public service
announcements (PSAs,which
run free) to counter the
myths. It's part of a national
movement to deliver a posi-
tive message to the non-gay
community.

In Houston, at the forefront
of this trend is The Agora,
dedicated to promoting me-
dia messages that can have
an impact on the way non-
gays view gays and lesbians.

AN EOUCATIONAL PROCESS

How can we educate more
conservative Houstonians
about lesbians and gay men?
What kind of positive ads,
PSAs, or other projects can
reduce homophobia in
straight Houston, and in our
own community?

At the December meeting
of The Agora, members
picked up where the Media
Relations Committee left off.
Most members voiced sup-
port for doing the kind of pro-
active advertising that hasn't
been done in Houston-fa-
mous gays and lesbians in

history, debunking myths
about gay parenting. Imagine
ads in the Post or Chronic/e.
Sooner perhaps in the Hous-
ton Press.

MAKING IT HAPPEN

Our long-term strategy still
needs a great deal of input.
Some things, of course, are
clear: Houston's print adver-
tising is expensive: A Hous-
ton Press half-page is about
$1,000, with comparable ads
in the major papers thou-
sands (and thousands) more.
TV and radio spots can be
less expensive.

An ad campaign would re-
quire a major commitment
from Agora members to ap-
ply for grants and bolster our
$2,500 treasury.

Right after revising the by-
laws this month, we will file for
501 (c)(3) tax-exempt status,
which will help us obtain
grants. Tax-exempt status
also will make it easier to run
free print and broadcast
PSAs.

The prospects of creating
a meaningful series of media
campaigns that will help
bridge the gap between the
gay/lesbian and non-gay
communities has never been
better ..•.
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Fund-raiser
a Great
Success

Evening of
Elegance
Nets $2,400+

BY RON DALTON

More than $2,400 was
raised at the No-
vember 13 fund-

raiser, Evening of Elegance,
benefitting The Agora. Held
at the home of Dr. Marion
(Pete) and Judy Filippone lo-
cated in The Village of Piney
Point, the wine and cheese
affair was attended by more
than 100 people, including
State Rep. Debra Danburg.

Cindy Freedman, noted
Houston singer, entertained
guests with her distinctive
style, which includes a reper-
toire of hauntingly beautiful
ballads as well as lively audi-
ence participation numbers.

In addition to ticket sales,
money was raised through a
silent auction that included
Irish crystal, Russian jewelry,
German and Italian cakes and
donated items from numer-
ous Houston businesses.

Proceeds from the event
go toward promoting posi-
tive images of the gay and
lesbian community in the
media, including The Agora's
television show, Out! In
Houston, seen on Houston's
Public Access Channel. .•.



BY DONNA PINNICK
MEDIA RELAnONS CHAIR

Not since Oliver
Stone's Platoon,
when Vietnam vet-

erans felt validated as their
story was finally told, has a
group of people so eagerly
awaited the opening of a new
film. Philadelphia, which tells
the story of discrimination
against one man with AIDS,
opened in Houston January
14. It opened in New York,
Los Angeles and Toronto ear-
lier this month.

I am thrilled this movie was
made. I can hardly wait to
share it with my community. I
hope it reaches the eyes and
ears of America and teaches
all of us the value of each hu-
man being. I hope it touches
our emotions and makes us
laugh and makes us cry.

On a more practical level, I
hope Philadelphia makes
money, lots of money so Hol-
lywood may begin to learn
that what they see as risky
subject material can also be
profitable. I hope it begins to
validate gay and lesbian con-
cerns with the general public
as every major studio rushes
to present their version of
America's homosexual/AI DS
story-just as there was a
plethora of Vietnam movies
Iollowinq the success of Pla-
toon.

While I applaud Holly-
wood's (SonylTri-Star) effort
as it finally weighs in on the
AIDS issue with Philadelphia,
as it tackles two taboos, ho-
mosexuality and AIDS, in the
same movie, I also have to
wonder why SonylTri-Star is
so reluctant to use its public-
ity machinery to promote this
film with the eagerness and
forthrightness it produces for
every other movie it gener-
ates.

Does Hollywood have a
guilty conscience about the
tardiness of th is movie? Does

GaysOn
Screen

News and Reviews
about Gays & Lesbians

in the Movies

Jonathan Demme, who last
directed Silence of the Lambs
which made over $300 mil-
lion, may be the only reason
this movie was finally made.
His success allowed him
enough power to make a
movie that deals with mate-
rial others in Hollywood
deemed too dangerous.
Demme directs, Ed Saxon
produces and Ron Nyswaner
has written a wonderful script
that portrays gay men in a
positive light. That's what I've
been waiting to see. I feel
some measure of validation.

So Iwill let the publicity ma-
chinery off the hook here and
use their description of the
movie and tell you this "Iife-
affirming" movie unfolds like
this: Hanks' character, An-
drew Beckett, is fired from a
prestigious law firm in Phila-
delphia because he has AIDS,
and, by the way, he is gay. He
sues over the blatant discrimi-
nation. Washington plays his
attorney, Joe Miller, who is
homophobic. The ending, of
course, is predictable. Yet,
keep the tissue handy.

Siskel and Ebert give Phila-
delphia two thumbs up. I also
highly recommend you see
it. ••.

The
writer
has
crafted a
wonderful
script
that
portrays
gayrnen
•In a
positive
light.

it know that it should have
made this film but was unwill-
ing to take the risk? They are
willing to promote the stars-
Tom Hanks and Denzel Wash-
ington. Two really fine actors
that offer much to their char-
acters and the film. They want
to sell the story idea. It's
about the rights of people to
live life without discrimina-
tion. But please, they say,
don't call it an AIDS movie.
Instead, that publicity ma-
chinery wants Philadelphia to
be known as a "Iife-affirming
movie". Nowhere in its adver-
tising campaign does it men-
tion the lead character is gay.

SonylTri-Star's decision not
to mention Philadelphia's ho-
mosexual foundation is prob-
ably based on the fear of the
bottom line. SonylTri-Star
spent $25 million to make this
movie. SonylTri-Star admits it
has made a landmark movie
but is afraid to advertise its
ground breaking achieve-
ment. The industry is saying
Hanks, the lead actor, will
most certainly receive an Os-
car nomination--maybe even
the coveted award itself-but
SonylTri-Star is reluctant to
tell you Hanks' character is
gay.

This movie wasn't made for gays.
It was made for their neighbors.

'. ~,?,C:"~ .' ...•

..... ~~ ...

Tom Hanks, who portrays the film's
gay character, Andrew Beckett
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COMMUNITY OUTREACH
Education Leads to Understanding

Homophobia Workshop
Touches Church Group

BYAlAN BOURGEOIS

COMMUNITY OUTREACH CHAIR

The Agora, through its
Community Outreach
Committee, presented

the first in a series of
Homophobia Workshops to
30 members of the Bering
United Methodist Church's
men's group in November.

Research suggests people
who know a gay or lesbian
persona lIy are far less likely to
hate them because of their
sexual orientation. Barbara
Winston, former chair of the
committee, helped develop
a program to inform and edu-
cate.

•
The workshop's goal was to

reach people on a personal
level and turn fear and anger
about homosexuals into un-
derstanding. The workshop
presenters were gay and
straight, although primarily
gay.The audience was mostly
straight.

The workshop was pre-.
sented in three segments fea-
turing five thought-provoking
questions intended to make
each person realize and vo-
calize their feelings. The five
questions were designed to
focus on homophobia, but it
became clear to presenters
and participants alike the
subject was not limited to
sexual orientation, but en-
compassed all categories of
discrimination and oppres-
sive behavior.

The first segment split the
group into two-member

. teams to discuss their
thoughts about the five ques-
tions. In the second seg-

ment, the group was reunited
to share their individual re-
sponses with the larger
group. The third segment
featured a five-member
panel from The Agora to ad-
dress each of the questions
with a story from personal ex-
perience.

liThe personal
stories

undoubtedly
were the most
poignant part

of the
workshop."

liThe personal stories un-
doubtedly were the most
poignant part of the work-
shop," said Winston. "Every-
one warmed to the emotional
outpouring of the panelists. I
think everyone, including the
presenters, learned some-
thing from the workshop,
which is exactly what we
hoped would happen."

Recently elected Commu-
nity Outreach Committee
Chair Alan Bourgeois hopes
to continue presenting the
Homophobia Workshops as
often as possible. If your
group would like to schedule
a workshop contact Alan at
(713) 949-3119."

Inaperlect
worldwe
wouldn't

needto run
this ad.

mut the world Is far from perfed. For gays
I and lesbians every day is a challenge to

change negative perceptions, deal with misin-
formation, and attempt to have some control over how
we are portrayed in the media. " is with that goal in
mind that The Agora was formed. In Greek, agora
means "marketplace: In Houston, The Agora is made
up of people-mostly gay or lesbian, but some who
are not-who have come together to provide educa-
tion, accurate information, and positive portrayals of
gays and lesbians and their families. If you would like
to be a part of this growing organization of people
from all walks of life, visit our regular meeting. Dues,
if you decide to join, are S2S a year. (ome join us.

PIsase contad I/J8 about"" AgOla.
'III thJ illlIl5IHln oUIIing Illy IIIltM "" skis 011" IIIIIoIIing CIIIIIlIIIIt,,(s):

W,1II111i011s 0
CDIIImIli/yDulTlllcIJ0 '1IIIIf;....· --------

SpI/IIcIlS 1/111III 0 ".,,,.,,.
'1SI1I"dv'Ardi,1S 0 ,:.....-------

Ftn/.,tislng&6ranIs 0 Wtd "-,;..... -------

PO BOX 66403 HOUSTONTX 77266 (713) 729-4267
The Agora meets 01 7:30pm on the 4th Monday of each IIIInth 01 the diy's

Muhi-Service Cenler, 1475 W. Gray, aaoss from River Oaks PIoza.
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TV program evolves

Strength of
Out! Programs
is Community
Involvement

Out! In Houston is
taping its third and
fourth shows under

the guidance of three pro-
ducers and a new Editorial
Board, The Agora commit-
tee, which directs the show,
was restructured in Novem-
ber to improve quality and
efficiency.

EDITORIAl BOARD

All Out! In Houston segments
must first be approved by
three producers: Sandy
Brauer, creative producer;
Shirley Knight, technical pro-
ducer; and Alan Bourgeois,
producer.

Anyone interested in pro-
ducing or writing a show seg-
ment-or anyone with a
good show idea-needs to
fill out a segment proposal,
which can be obtained at The
Agora meetings or from a
producer.

The three producers either
reject a proposal or recom-
mend approval by the Edito-
rial Board, which has final au-
thority over the content of
Out! In Houston. The newly
formed Editorial Board in-
cludes the president, vice
president, secretary, treasurer
and media relations commit-
tee chair.

The Agora is the executive
producer of Out! In Houston.

. NEW SHOWS DEBUT

Out! In Houston returns to
the Houston City Public Ac-
cess Channel with two new
shows airing in February and
March.

The show's first story of the
new year is hosted by Jack
Valinski and is a look at
Houston politics and how the
gay and lesbian community
has been active in the greater
community. Valinski will stir
the political pot with lively
discussions with former and
possibly future City Council
candidates Annise Parker,
Brian Bradley, and Rob
Bridges. They will also up-
date the field in the upcom-
ing March elections.

On the national scene in
February, Out! In Houston re-
views the major motion pic-
ture from SonyfTriStar, Phila-
delphia, starring Tom Hanks
and Denzel Washington is the
story of a gay lawyer who sues
the firm that fired him be-
cause he has AIDS.

CONNECTIONS
Connections is our opportunity to recognize and promote the activities

of groups involved with gay and lesbian issues in our community.

P-FLAGHosts
Professional

Conference in March
BY DEAN LUTTRELL

PFLAGPUBLIC ReLATIONS CHAIR

A homophobia work
shop will be pre
sented this year by

the Houtson chapter of P-
FLAG, Parents, Families and
Friends of Lesbians & Gays.
The group will host a full-day
series of workshops on March
11 at the University of Hous-
ton Hilton
Conference
Center. Gail
Rickey, P-
FLAG presi-
dent, says
300 or more
are expected
to attend
"Healing the
Hurt: A Con-
ference on
Hemophobia" •••• 1¥r••• JuiIiI,,.,, •••••,Iip••••

( ~. ~i:n~ Healing the Hurt
Mosbacher, - ~-~
reg ion a I friday Bmh 11:UniverBity If HODston
medical chief
for mental health in San
Mateo County, California;
and Bruce Hilton, director of
the National Center for Bio-

ethics, Methodist minister,
and author of "Can
Homophobia Be Cured," will
headline the day-long confer-
ence.

"We've put in a lot of work
to design a conference that
will attract professionals in
counseling and social work, in

an effort to
provide
them with
tools that
will be valu-.
able to their
clients
when deal-
ingwithgay
and lesbian
issues,"
said Rickey.

The
conference
is open to
the public
as well as
profession-

als and offers professional ac-
creditation. The fee is $65
before February 11, $80 after.
For info call (713)867-9020.T

A Reminder_~""~:-I 1994 Dues
lor The Agora
lembers
lust Be Paid

,.... •••••••••••••• ..s..lU bv January 31.
II

COMING OUT STORIES

The March Out! In Houston
show features a story on com-
ing out. It includes personal
stories about the coming out
process in the workplace,
with family members, with
friends .and neighbors.
Gregg Cason, a noted thera-
pist in the gay and lesbian
community, will discuss vari-
ous phases and emotions of
the coming out process.

Out! In Houston debuted
in October with an interview
with author Chandler Burr,
who discussed homosexual-
ity and genetics. T
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The Agora is a 501 (c)(3) or-
ganization dedicated to pre-
senting accurate and positive
portrayals of gays and lesbi-
ans in the media.

~ OUT! IN HOUSTON
_ PROGRAM NOTES

OUTI In Houston is produced under the
auspices of The Agora and can be seen on
Houston Public Access cable. Check listings
for datesltimes.

OUT! in Houston plans for new
shows are on temporary hold be-
cause Houston PublicAccess is re-
organizing.

• MEETINGS

MONTHLY - 4TH MONDAY

7:30p.M.
AIDS Foundation
3202 Weslayan

(near West Alabama)

AUG. 22 7:30 P.M.
Regular monthly meeting.

COMMITIEES

(Call for meeting information)

Media Relations
Cicely Wynne 522-9837

OUT! In Houston
Shirley Knight 523-1081

Community OutreachlSpeakers
Bart Loeser 868-9206

Membership
Ron Dalton 729-4267

Agora Shoots First Print Ad
Group to Discuss Ad Costs and Placement Monday

YourAgora dues
can ad(d) up
to big things

Membership form, page 2

rnQSJ. fLee -p_ublicity. Thebest.tlrne to.placa,
the ad also will be discussed. One obvious
opportunity for proactive advertising will be
National Coming Out day in October.

The Agora', which has about $2,500 in the
treasury, is waiting to hear about one grant
and has been invited to apply for another grant
that could help pay for more proactive ads.

Agora Meetings Move
to AIDS Foundation

Agora members will meet at the AIOS
Foundation Houston beginning with the Mon-
day, July 25, meeting.

The foundation is located at 3202
Weslayan (near West Alabama). Free park-
ing is available in the back of the building up
the ramp or beneath the building.

Meetings were moved from the city Multi-
Service Center because the room fee is no
101}Q?rbeing undE:!!W!itten by an anonymous
donor.

Agora President Bart Loeser, educator
coordinator for theAIOS Foundation Houston,
Inc., arranged the free meeting space.

PFLAG-Agora Party a Cool Success
the PFLAG national board to Houston.

More than 100 people enjoyed the
poolside view at the home of Barbara Win-
ston, a member of both groups.

Plans for PFLAG's bold new national
project Open Mind were announced. The eam- ,
paign is designed to educate Americans about
gays and lesbians.

Several PFLAG national board members
responded favorably to the concept for the
Agora's first ad, which was shot July 17.

Don't forget:
Beginning Monday,
meetings will be at
the AIDS Foundation,
3202 Weslayan

A decorated veteraru.a.rnlnlster.ca
tax consultant, a bookstore owner, a
young man in an Aggie cap, a mail car-
rier, a realtor, a furniture craftsman, a
magazine publisher, a former! future po-
litical candidate, anAIOS activist, and an
aspiring college student.

Can you find the gay or lesbian in
this ad?

The Agora is betting Mr. and Mrs.
America can't spot one, and that they'll
be talking about the ad.

After reading the ad copy, they'll
. have to turn the ad upside down to read

the answer:
All or gay or lesbian.
This cross section of the commu-

nity smiled confidently for the photog-
rapher July 17.

Imagine a large half-page ad in the
Houston Post, Houston Press, or Texas

JULY 25 7:30 P.M. Monthly.
~egular m.onthly. meeting. Agen~a _ _ One of the tO~9S at !o'1onday's regu-
Includesdlscusslo.naboutthe new lar Agora meeting will be the new
ad and membership. . .

proactive ad. The group must declde
which mainstream publication would be
most cost-effective and generate the

The dress was casual, and so were
the hot dogs, but the conversation some-
times turned to serious media strategy.

All in all, the May 21 PFLAG-Agora
deck party turned into an upbeat summer
kickoff for two groups that would like to
use the media to change the way straight
America thinks about the other 10%.

PFLAG (Parents, Family, and Friends
of Lesbians and Gays) hosted the fund-
raiser for the two groups and to welcome
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News of Note

52% in Poll
Accept Our
"Lifestyle"

In early June, the Houston
Chronicle ran this short wire story
in its National News briefs:

Homosexuals have won wider
acceptance among Americans over
the past 16 years but the new toler-
ance has its limits, according to a
Time magazine/CNN poll.

Fifty-two percent of Americans
now consider gay lifestyle accept-
able - up from just 35 percent inAprii
1976 - while 39 percent find the
lifestyle unacceptable, down from 59
percent over the same time period,
the poll said.

Despite growing acceptance, 64
percent of those polled said they do
not think gay marriages should be
recognized by law and 45 percent
said laws protecting the civil rights
of racial or religious minorities
should not apply to gays.

Fifty-seven percent said homo-
sexuals are not good role models
and 65 percent said they do not think
gay couples should be legally per-
mitted to adopt children.

The same 65 percent said they
felt that too much attention was be-
ing paid to homosexual rights and
53 percent considered gay relation-
ships morally wrong.

Business
Card Ads

$15

Mail to: The Agora
P.O. Box 66403

Houston, TX 77266
(522-9837)

L

Town Meeting II
Business Expo and Concert

Let us guess, you haven't heard a word about this right?
Well, don't fret.

That's why we are having a fund raiser with entertainment at

The Museum Restaurant
at 1512 W. Alabama
on August 9, 1994

from 5 PM to 7PM.
We want you to know about us and why this will be a historical event for Houston and

for Texas. Don't miss your opportunity to find out about this historical event before
everyone else does. For more information please call (713) 949-3119.

A $15.00 donation is being askedfor
to help us get our non-profit status.

In a
perfect
world
we

wouldn't
need to run

this ad

mut the world is far from perfed. For gays
I and lesbians every day is a challenge to

change negative perceptions, deal with misin-
formation, and attempt to have some control over how
we are portrayed in the media. h is with that goal in
mind that The Agora was formed. In Greek, agora
means "marketplace: In Houston, The Agora is made
up of people-mostly gay or lesbian, but some who
are not-who have come together to provide educa-
tion, accurate information, and positive portrayals of
gays and lesbians and their families. If you would like
to be a part of this growing organization of people
from all walks of life, visit our regular meeting. Dues,
if you dedde to join, are $25 a year. (ome join us.

Yes,I want to help the Agora present
accurate images of gays and lesbians in the media!

Name

Address

Home Phone

Membership ($25) __ Donation
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